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A Study of Stone Worship in the Hakka Six Pile: Combining

Geographic Location and Qualitative Analysis
Chung-Jung Chiu,® Chiou Ailin’
Abstract

The author of this paper resides in Yanpu Township, Pingtung County, Taiwan,
where villagers frequently engage in stone worship, venerating various stones,
including rocks, steles, and stone guardians. These sites are primarily situated adjacent
to land temples. Recently, there has been contention that some stone worship practices
represent the embodiment of the Makatao tribe's "Ali Zu." Furthermore, aside from
Yanpu Township, the author observed that stone worship is prevalent in neighboring
Liugui Township, Kaohsiung City.

Stone worship in the Kaohsiung Pingtung region occurs within two main cultural
context s. Gaoshu Township and Yanpu Township were historically part of the "Wulu
She" of the "Fengshan Eight Villages." Neipu Township was associated with the
"Shangdanshui She," while Pingtung City belonged to the "Ah Hou She." Hence, this
form of worship likely originates from Pingpu tribe culture. However, apart from their
affiliation with the "Wulu She," Gaoshu and Yanpu Townships are also significant in
Hakka culture as the birthplaces of the "Right Pile" of the Hakka "Six Piles."
Additionally, Neipu Township serves as the "Rear Pile" of the "Six Piles." The
aforementioned stone worship may also reflect Hakka cultural practice.

This paper aims to document stone worship in the Kaohsiung Pingtung region,
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situating it within the cultural context of the Six Piles. The "Six Piles" refers to the
organization established by Hakka settlers from Guangdong Province in present day
Kaohsiung City and Pingtung County during the "Zhu Yigui Incident" in the Qing
Dynasty. It underwent three historical stages: the "Pre-Six Pile Period," "Six Pile
Organizational View," and "Six Pile Regional View."

Regarding research methodology, this paper will initially utilize tools such as
Google Maps, mobile phone geographic location services, and QGIS to map the
geographic al locations of stone worship sites. Additionally, it will incorporate
interview-based research and literature analysis to elucidate the contextual significance

of various forms of stone worship.

Keywords: Six Piles, stone worship, geographical location, interview-based

research, cultural context.
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