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Research on Consumers' Acceptance of Innovative
Services on e-book Platforms under Web 3.0--
Discussion with Technology Acceptance Model

Han-Yu Liu, Oliver L. Hung

Abstract

In this rapidly evolving technological era, an increasing number of emerging
technologies are becoming compatible with e-book platforms. However, the
proliferation of innovative services may lead to consumer confusion. This study aims
to explore whether consumers are receptive to the integration of emerging technologies
with e-book platforms. It employs the Technology Acceptance Model as its theoretical
framework to conduct a survey, analyzing the views, acceptance levels, and usage

intentions of young users towards the innovative features of e-book platforms.

Keywords: e-book platforms, Technology Acceptance Model, Web3.0
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