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Will Multiple Admissions Affect Learning Performance?
Fang-Chi Huang!?
Abstract

The admissions are mainly divided into Fanxing admission, personal application, and
examination distribution to recruit suitable students. This study aims to explore whether
the multiple admissions for freshmen at Nanhua University will affect their learning
performance. The research is mainly based on questionnaire survey and qualitative
interviews. The valid questionnaires are analyzed by the quantitative methods of one-
way ANOVA and regression analysis.

Quantitative analysis shows that there is no significant difference in the learning
performance of students under different admissions. There is a significant difference
between students’ learning performance after admission and the core competencies
intended to be cultivated in the course. There is no significant difference between

students' academic performance and their future expectations.

Key Words: Multiple Admissions; Learning Performance; Core Competencies;

Future Expectations.
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