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An Exploration into the Correlation Between
Cultural and Creative Products and Cultural
Inheritance in Confucius Temple in Fucheng

Zhan-Ping Su®
Abstract

This study aims to explore the correlation between the cultural and creative
products of Tainan Confucius Temple and traditional Confucian culture. By delving
into the historical background and cultural characteristics of Tainan Confucius Temple,
it seeks to understand how cultural and creative products contribute to the inheritance
of Confucian traditions.

The study focuses on the cultural elements embedded in product design, including
symbols, stories, and rituals, and how these are reinterpreted and represented in the
products. Through case analyses and interviews, the research evaluates the practical
impact of cultural and creative products on the transmission of Confucian culture and
assesses the contribution of Tainan Confucius Temple to local cultural connections.
This study not only enhances understanding of the role of cultural and creative products
in cultural heritage but also provides practical recommendations for the preservation of

Tainan Confucius Temple and Confucian culture.

Keywords: Cultural and creative products, Cultural elements, Confucius Temple
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