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The Process of Consumer Behavior in Mobile Game
Users: A Case of “Arena of Valor”

Hsing-Yen Yu®  Jia-Min Yang*
Abstract

This study aims to explore the relationship between mobile game players'
purchasing behavior and Flow, using "Arena of Valor" as an example. After interviewed
eleven participants, this study categorized players into low, medium, and high
engagement levels based on their gameplay time. In addition, this study analyzed the
impact of intrinsic and extrinsic motivations on purchasing behavior. The result shows
that low-engagement players are primarily driven by intrinsic motivations, while high-
engagement players are more influenced by extrinsic motivations. For example, getting
the thumbs up from other players. The research also explores the relationship between
game immersion and consumption, indicating that high-engagement players are more
willing to top up. Eventually, this study provides practical recommendations, including
adjusting game time and enhancing the gaming experience, and suggests that researcher

can expand the study scale and do cross-cultural comparisons in further studies.

Keywords: mobile game, internal and external motivation, immersion level, Arena

of Valor, pay-to-win
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