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ABSTRACT

This study aims at investigating the elements and values of the cultural and creative
activities of the agricultural products towards Linyuan Onion Festival in Kaohsiung city,
and further exploring the key success factors as well. Moreover, it is anticipated that we
may revive the atmosphere of public participation in agricultural culture and promote
new opportunities for local agricultural products through the perspectives of cultural and
creative activities via the related analysis of this study. The results of the study revealed
as follows:

First of all, in the planning and design of cultural and creative activities, it ought to
create more local cultural and creative activities business models; secondly, in the
promotion and practice of cultural and creative activities, it is essential for matching
creative onion products’ designs. To sum up, in the factors of local identity of cultural
and creative activities, it is indispensable to reinforce participation and deliver promotion

towards local residents.
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