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ABSTRACT

This study investigates the intersection of sports tourism and information communication,
employing integrated communication and marketing strategies to maximize the potential of
sports tourism. The research focuses on four key themes: the digital culture's empowerment of
sports tourism event communication, the business model of sports tourism communication,
remote presentation and self-marketing in sports tourism marketing communication, and the
core concepts of sports tourism and community marketing communication. In the digital era,
the blurring of boundaries between traditional and emerging media has allowed
communication media to extend across various domains, prompting scrutiny from
governmental and media governance bodies. The impact of sports marketing communication
media is particularly pronounced in smaller, alternative, or mass media outlets, often labeled
as 'hobbyists." These channels exploit commercial returns by exerting control and
appropriating assets from smaller media entities. On a local scale, organizing large-scale sports
and tourism events involves managing civic narrative reactions, potentially using mass-
generated data without proper authorization. The omnipresence of digitalization and
communication technologies thrusts sports tourism events into the forefront of social media,
while the business model of sports tourism communication underscores the importance of
scenic elements, participant interaction, and digital marketing from the organizer's perspective.
The proposed framework integration introduces three distinct business models tailored to meet
diverse market needs. Examining remote presentation and self-marketing, the pivotal role of
social media is highlighted in shaping the dissemination of sports spectacles. This
transformative influence challenges traditional media frameworks, fostering public
participation in media creation and bridging the gap between sports stars and their fanbase. In
conclusion, the study's findings and recommendations provide insightful directions for future
research, encouraging a deeper reflection on the integration of knowledge management, media
communication, and sports tourism marketing to foster sustainable development in the field.

Keywords: Sports Tourism Communication, Digital Culture, Community Marketing
Communication, Social Media
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