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Abstract

The study attempted to explore the relationship between the viewpoints of product design and consumer
purchase intention. The study was conducted the analysis by Cronbach o for questionnaire reliability, Pearson
correlation and one-way ANOVA for question data. The results find there are positive relationships among
functional design, human factors design, surface design, and consumer purchase intention. In order, the human
factors design, functional design, and surface design were most approved by consumers purchased for daily
supplies. The consumers of different age groups and education levels had same the viewpoints of product
design. In addition, there are diversities between the consumers of salary under NT dollars 20000 and above

NT dollars 50000. They had different perspectives among functional design, human factors design, and surface
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