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ABSTRACT:This study explores the influence of service quality of the long-term care institution on
residents’ perceived value, satisfaction and reused intention. This research used questionnaire to survey
residents in the middle and southern Taiwan who are residents in the long-term care institution. The survey
data were analyzed using factor analysis and structural equation modeling. The results showed that the
empathy of the long-term care institution has significant positive influence on the residents’ perceived value

and satisfaction. Meanwhile, the residents’ perceived value, empathy and reliability of the long-term care
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institution have positive effect on the residents’ satisfaction. Moreover, the residents’ perceived value and

satisfaction has significant effect on their reused intention.

Key Words: Long-term Care Institution, Service Quality, Perceived Value, Satisfaction, Reused Intention
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(2015) BFEE L RIIRGE GG 5 (= RIS M0 O BRI AT R Z B U FERSE T A A\ 2 R IR A
FHHE AR R MV IR AN E Gt - f2At28 - TP ~ Va5 (R B SR M S s MRy — 2T IR
(EEZRAEOHE ~ AR DRI IR EF RS - RIIFGEGIEH S O RRERE T ZSTHIE 6 (67
DAL HARWARES » TR 2 A G i - BRI - 553508 (2011) AERR R RIIIEGTS
PR R RIS E R IR BN 2 IR AT LIET; - 28T - Ja% - 18R - SR
BB G2 IR - HIRBEHENMEREEREALAS - HESEEIRBFENFEE - |

At RIFE G H S O DREERE - FRALREHY - USRI R R AT R SR ik
o DUES|E ERE 4R = 1L E 11 - RIS PR s O H R B - SR (2l - THIT - Vet -
1RIE ~ SCRFME - 4D BT E MRS - MRS H RN ER AR EEAS - HESERREENR
B AR - LEIRER - (8BS BRSO ERR(TER AR © 2015) - MRERRE] 102 F£A
BURARETER A 94 2 101 38 N\ REIEERRSII nT A« ATALE(E ASd 94 48 10 H 33,454 A3ghE
105 4F 6 H 60,578 A 5 T2 ASFH 94 4 10 H 24,538 ABSANZE 105 4F 6 A 46,462 A > sF4HE R0
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F 11 RE 94-105 F- 5678 R B IEE MR
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EIREATE - R Rl AIEENRE o HE4N > Fornell et al. (1996)FZef5- 2 & S AEE G EH#
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GUALEER - AW RICEIIBTE e -

H4 - (ERFEAEESERAEAEREA LR -

2.5.5 ERMNEERERBER EBEM %

Huan, et al. (2016) ; Woodside et al. (1989) WFZEfaH - s B AR S E ATRR40 » BRI R S A IE
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RS, B T g A4 |, BIIE[EAYFIRE2 208 © Andaleeb (2008) RIZE A B BRI /B T HE A B
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R B2 ERA ERAVR2E - Huetal. (2010) $HEEEE2 o0 MRS I RTR A& SRV SR B0 »
B RS G BB AU LAY ERE - BIE EAIERRA( o Platonova et al. (2008) ~ Naidu
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al.(2003) ; Boshoff and Gray (2004) ; Donabedian (2005) ; Gesell et al.(2005) ; BRZE 42 (2007) ; #REF; (2007)
Wang et al. (2007) ; Z2FF5E(2008) ; Andaleeb (2008) > Naidu (2009)) ¥ AR5 i B i 1E 25300 1 F A R A I &
BERESENEE > ShBRESNE T N REREIBLS RV REUEN - REHE ER%
BRBLENEEIEE - A EERERZERE 275 BN MERHSURK(Monroe and Krishnan (1985)
Zeithaml (1988) 5 Babin and Attaway (2000) ; Andreas (2001) A REZZAIEE M =50E » W P LAEIER#E S
AT (L RELAEE <~ i 8800 - TR R E RZ 4R & 2 B BN MERF SRR (Woodside et al. (1989) ;
Andreas (2001) ; Caruana (2002) ; Boshoff and Gray (2004) ; Garman et al. (2004) ; Andaleeb (2008) ; Kotler and
Keller (2009) ; Kessler and Mylod (2011) 5 i S i & 58505 » 7 DUE IERCE & - R AT A B E
ZEEEIH o wi%EEHEREARARE S BB IMERH SR (Woodside et al. (1989) ; Lin and Lu (2000) ;
Boshoff and Gray (2004) ; Garman et al. (2004) ; Andaleeb(2008) 5 Platonova et al. (2008) : Naidu (2009) ; Hu et al.
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4. BREASTER
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AUFEREA Z SRR IBI AR 2 - 258 LIB M 55.0% &% Sl EERELL 7190 s Ay L
15 75.2% + BEREELUNELUTME 75.1% 5% WEWSEARLUR « Ak~ I HOEES - 5 25.4% ©
FIORba e LU R R i > (5 76.3% -

=2 ERBEAS

TEH KE H53% (%)
‘ B 93 55.0
e e % 450
605% LA T 8 4.7
615% ~ 70 % 26 15.4
R Tk ~ 80 3% 75 444
81k ~ 90 % 52 30.8
LA E 8 4.7
INE R LU (BN 127 75.1
25 B R BT 26 15.4
T 5 e 11 6.5
REE)E 5 3.0
= I N 43 25.4
T 20 11.8
H(E) AR 22 13.0
B B 9 53
AR5 13 7.7
fit 30 17.8
HE 32 18.9
ffr 129 76.3
N iR 6 3.6
RBHE o 21 124
HE 13 7.7

42 PRF ST E A

Ry RIS IR S E R T ATHZTE BN R T E U AZE I R E R 1 IVRZ > I
FIFE A 88 B e A (varimax  rotation)(H PR Z4EHERE BL S ke 5 IEAN > TERZE e > AuF5eERA
Hair et al. (2010) 252K FEERATE - &8 FHE LS 21 KMO B85 0.922- Bartlett’ s BRI AR E-RJ5{EL.A 1517.297
EERAEKAE(p {H<0.001) > FRERHEGEITRZ SN - IR E T 5 RS (R r etk © A5
BRI  SEENRZ AR ZEEN 0.5 YA EMEEAWED FEENRZARTZEARR 05
HRE T IEMRTREE S Ny 57.03% o EEESHT T > S Cronbach’ s @ Byt 0.7(AI &M 0.752 >
BB 0.926 0 (3 ERERAMEE 0.822 (R EEMEE 0.896 » FE{E A = FE 0.808) » B % BA BLFHY—F0E -
EARTIGERE » AU ATEI 7R — - o P IEIE » &RaT -
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R RSEAIEE R A ERRE -
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PHERNEE BRI
EHERMEERE LRS-
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4.3 BXARRBE

AT & B S T M BRI AT S SR AR 2 > TBEAS RS Sy i A LR IS R B R B VB (£ 8
HENESERERR > RERARR REEEEAR  KZABIE - HE 2 B4 RIHEEREN R
BB RPEAEER ERPEERREEE DR 0.627) » HoDUBEITR B ER A EEN R
BERA BERTEHRERERGABEQ - BEAE  BERGES) HNMERZBEEAL
{5 RE RS IR 8 B A Ay ER A0 - TR ROmEE T IR Bl R AEEREETE
BEN R B (BREEREE T K 0.663) » Fon IR B0 RIEZ B A (1B 4 TE 1% AL {5
BT EERT et g RIS EE FHEMRBSEN S AR RS ERGE S8R A
Rl R AT R T 2 R PR R D Y TR B B 1 P RE AR A R EE - R AL AR
FH > wEBEARBEAEREEENRZAERGEE  EXAGERIBANEEERERE IR
0.645); Al I & 1 BRGE AR IS RE SR (It RAT IV B IR B A4 TR IR A B M E R (E F BRIV 827t -
BE4h > Hair et al. (2010)3% 5 B A7 A4S 1 S 0lC R 51 B 4% © ¢ */ df /NP> 3> NFIL~ NNFI ~ CFI ~ IFI
HZERHF 0.9 » GFI ~ AGFI ZEKK 0.9 » RMR ~ RMSEA {EZ8/M® 0.05 5 FHIE 2 35 4 5551 » K>
5 T 2 P A 1) B2 3 Py el 2 AKCEE -

1E R I M AR 75 i B R B REUAE M - R S LT A B ERVAR R T » G552 3 - DL
BRI BB > & I — BE i TR N BRI 450 > HHR = 0.838 B AVsRANEE - I ii— R A
BERRBIEERT > B alEEm 0.665 B 0.619 B Ay Rom =B R E AR - mIbo] BRI E R
BFERIAEE - R A ERRRRRRE - FrLARESRSEZ R IRE A BIEEAE -
BRI R - A REEFR I RO R BT A R - A MRS E AR EWEE - ARE (&
0 (0.154) THEARREEMER)N -

______ a

| 2 R RS
TR ns (R?=0.627)
0.315(+**)
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(R?*=0.663)

I

I

| | 0.838(***) |

| 0.495( %)
I

I "y .

I

2 BBIEMTEERGE - ¥ p<0.001 » #*3& p<0.01 > ¥ p<0.05)
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% 3 B BB EE - e B R SR
MRS i E FoR1EE R HEEHER
ASEME — 0.154 0.082
B 181 0.838 0.665 0.619

4. EREEARCEE

HRCEETE P e F e SR

ldf <3 1.333
Goodness of fit index (GFI) >0.9 0.994
Adjusted for degrees of freedom (AGFI) >0.8 0.953
Normed fit index (NFI) >0.9 0.996
Non-Normed fit index (NNFT) >0.9 0.995
Comparative fir index (CFI) >0.9 0.999
RMR <0.08 0.047
Root mean square error of approximation (RMSEA) <0.08 0.044
5. iGmERERER

51 &%

B b S rIsEs  REATEGEMAE TR ORERT ; T R I RS i RS (A LI\ BRI S
WEXREIEA - BEZAMME > EVENMEEES AR ZIRE o KL RS R EZ SRS e
BZE > ARUREIBIIHE - R RIFATE IR AR - 105 C IR S\ BRI S SHSE AR -
FREVZ IS0 SRR » MR RIVHE X ER - AU EB RS m=niam
T

R S R 5 S B A P B 22 ] SR BB M (A A P DAR R M S RSB (U
FEMS A » i Tl el EHE R A E A A - (UL T A EHARERE T AAT MR B
CLRE B 22 il A CR PR - (hyglene factor) » i fEFAY B 1942 S FE (R IR (3 IR & AR A (19 J30Rh IR) 1~
(motivation factor) © TMi{E FsRANEE E A MBS ERA » HIOBBIEN: - w/&HM: - BERE
MRS E RV I AR R4 SR A B BT IS 500 B RIVEERE - I (ER
RS B R P R B R A E S AR BRI A et
FERAVHER - BRI R ERERE - M EHREREE RS SR RAEHE - wEEH
FHE A EENRESR N R - IR R % on E IR\ BN - FERAEER > TTAER R E
B R P B P (o P R

52 FHER
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REESN  mEENEBENEEEAEENIEAR - HNGEA SNRRIFHERHERI BT
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