BRERBH A SCER TR BT

it BN s E ~ R E ZEASZEES

ERELE LI DL Mobile01 £41

SETHAE - BT ~ AR - SR,

B PATEEFEB PR B R
BOARELEEHER #t
B PR EREER 24
B PR EREER 24

e

I EFEREE S T RE L) > TEAEIR AL B A RS A A SG_E7 SEHIA
Rk L OV LR BTG E R R B R B B A B BRARAE > TSR
B USAERZ RS0 & - BRI « AT DT AR RGBS H TR A 2 0
MobileO 1 FEHEmHIE S - BRATREAFHENE 2 AEULE ~ B (RGN E B a0 S
RS -Z

AHTEE RIS S - IRYLEHIERE > $MobileO1 B H5mIE < e ST Thiik
A SRR A Ly > HET TR AT © W TERS RN > MESNALE A
[ B BRRAE R AR S S R G L TR 2 A St o R A T ) 1T
HR o ILHIERER TR B R SR R A 2 A A -

BREER © MguhhE ~ BACRNE - B SRR A

73

i



BRERRHI A SR B

The Impact of Website Quality - Relationship Quality and

Information Sharing Intension on Social Networking

Website Loyalty -- A Case Study of Mobile01

Tsu-yeh Fan, Fang-mei, Liu, Yi-yin Lin, Chun-sheng Wu

Assistant Professor, Department of CTM, Chihlee Institute of Technology
Phd, Department of B A, Chengchi University
Bachelor, Department of CTM, Chihlee Institute of Technology

Bachelor, Department of CTM, Chihlee Institute of Technology

Abstract

Community website’s success often depends on whether community members
are willing to share personal knowledge and experience on the website. Community
members’ perception of the website quality and the interactive relationship quality are
also the main reasons why the community members are willing to stay in the website.
We take the members of the MobileO1 Cycling Forum as example, to explore the
influence of social networking website quality, relationship quality and information
sharing intention on website loyalty.

A questionnaire survey, using the purposive sampling method, was conducted on
the MobileO1 Cycling Forum, with a total of 211 valid samples. After the correlation
analysis and regression analysis, the results show that the website quality, relationship
quality, and information sharing willingness of community members are significantly
positive related to the website loyalty. The results of this study can provide the

industry of social networking sites as a business reference advice.

Keywords : Website Quality, Relationship Quality, Information Sharing Intention,
Customer Loyalty
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