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Thoughts on the core value and core
competence of design

Ming-Chyuan Ho

Professor, College of Design, National Yunlin University of Science and Technology

Abstract

Formal design education in the world is about one hundred years since German
Bauhaus commencement. Eventually, design has, although slowly and clumsily, become a
matured discipline from a technique and later a profession. Now, design in Taiwan is
getting more and more attentions and becoming a popular subject of studies in the colleges.
However, we are still not so sure about the nature and value of design. What is the power
of design? Is design just an added value or the core value of the entire creation process?
And, then what will be the core competence of a designer? Here are some reflections and
contemplations about the core value of design and its correspondent core competence of a
designer from the aspects of professional domains, design paradigm shifting, foster of core
competence, creation process, correspondence between core value and core competence
and sustainability. Hopefully, by throwing out this little minnow will catch a huge whale,
colleagues from design communities would come along to conspire and configure a more
prosperous and vigorous development of design.

Keywords: design education, design science, design value
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