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Abstract

In recent years, Taiwan's fruits and vegetables LOHAS increased significantly, and the effects of food
safety issues and digital marketing booming, Taiwan fruits and vegetables produce online shopping platform
has gradually expanded. Three most of the big problems now generally produce fruits and vegetables encoun-
ter, respectively (1) exploitation farming industry; (2) multi-delivery process; (3) the information is not trans-
parent. ieMamigo (http://ieMamigo.com.tw, that is, | like Mami Amigo, my mother's best friend) to solve the
above three major problems. Its main purpose is to explore how to combine seven ieMamigo marketing activi-
ties, when vegetables live shopping platform to create a set of innovative marketing model.
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