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9*+ªN¦+´�LHabitM%¦Ô^$�¦Ôí�23��öS�âB>ô#

��$�¦Ôµ:Þ\´� �� *+sÒÓ�Ö´�Ë´�SÇp�Ãw$�¦

ÔS��à¯BWu´�Y$�¦Ô�òç��µzst=9*+N¯=í�23¸

¶BvÓB´���*+�{¨ÏWw�Â�O���¦Ô´�S�ÃB��9*+

�=í�23SÉlN´�Y$�¦Ô�òç��µz����Â�OLGroup 

NormMH�´�Çp�ÃB{�Ïu��í�23¦Ô´�S���ÃBÐJÏ�Ó

B¦ÔF�LFrequency of Prior BehaviorMË���LSatisfactionMË�Â�Os

9*+Y����	(S Facebook ¦Ô^B:��� 222 ·Ïo¸¸B{¦Ô

LISREL w SmartPLS Ì ���S:sÐ�BÞ�¨´¹²+$9*+,Wuç

þs9*+�ÏuáJ*+}¬�(1)E´�K%E�Â�OKY=E$�¦Ô�òK

Ï¤²¨¡ç��"(2)EÓB¦ÔF�KËE���KËE�Â�OKYE´�Kº�Ï

¤²¨¡ç��s�+B45*+Þ�Y$»w¯°IWu��Ä�s

�é�é�é�éêêêê����ô#Æ:$�¦ÔËí�23ËFacebookË´�Ë�Â�Os
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Abstract 

This study aimed to investigate the role of habit in continues usage of social network 
sites. We combine habits and continued use of the information technology extension model, 
because habit is an abstract construct and is harder to master, we combine habit and it’s 
antecedents and continue use and present a mode of habits on the impact of the continued 
intention to use mode. While past studies didn’t concern group norm as usage factor, based 
on social network sites context, this study adds group norm as habit’s antecedents and 
summarized the antecedents of social networking site habit factors were: frequency of prior 
behavior, satisfaction, and group norms. 

With user using Facebook in Taiwan as research subjects, data analysis is conducted 
via LISREL statistical analysis, with 222 valid questionnaires returned. This study 
concludes two main results, including: (1) Habit has positive effect on continue intension to 
use. (2) Frequency of prior behavior, satisfaction, and group norms has positive effect on 
habit. In the whole, implications were provided. 

Keywords: Information system continue usage, Social network site, Facebook, Habit, 
Group norm. 
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E´�KÜÎ§<÷ ù/ÈSê¼B×]á¤���B�3$^<<�½ã�

N$»ºS¾Ps). 20ì�¿bB´�V��	Ú¾ÀæÔ=��í�	Ö$Ë

ÁÂ�$ËÃ�xÄ$Ë°¹/Åv��$Ëìí��$ÌM)BHtÜN�ùu�

VÚæÔ=ô#Æ:��*+�LAarts and Dijksterhuis, 2000; Verplanken and Aarts, 

1999; Verplanken et al., 1998; Limayem et al., 2007Ms´�%kv/È��µzÏ��

#S�âBNýÍÁ=ÃBz�SÆÇ���:´>¥¦´�LTurel and Serenko, 

2012Msô#��*+^�ùÚ�¦¬´�B×�´DÜ��kÒ#$´+6�S¦

Ôô#��S��º*LLimayem et al., 2007; Lankton et al., 2010Ms×ùu��B�

ÏýÍ$^��zÛ´�Y=$��òS��B�*+�§�§Ís�¯ºB¬ÏI

5¨´ô#��¦Ô´��Nô#��$�¦Ôº��¡zÙS7�LLankton et al., 

2010Ms_Â�þBNz�¦Ô¥¦~ÎÕS´�+B$�¦Ô�±´D�ÄQZþ

È>Æv�À²B×Ü�©�	Ö·�»�±LLimayem et al., 2007Ms×"Ç*+¬

I§�´����$��òw$�¦ÔöS�âB�Ïk*+´�SÇp�Ã{�


�Y"Ç��>����S��LLankton et al., 2010Ms

ù��í�23þ��B×�å�Ä¦¦Ô^2</È���zÙS~<·B

í�23Y¦Ô^S/È,�SL�§�§]BaÖ~Î7��yBáÜ¦Ô^¬#

´�¦Ôí�2��B¦Ô^N¦ÔK¬ÉÉSÄ�~y´�BH.�½]Ï*+a

´�S7��>¦+í�23S$�¦Ô��sNí�23S¸¶ÃB$�¦Ô´D

Z}6!´�S��B¶zÙS.Ï�Âoæ,��S��s��B9*+çÆS��

Ê�ý´�Y=$�¦ÔB%´�SÇp�ÃÞ\BÄ}~ÎNí�23¸¶ÃË¥

´�SÇp�ÃË´�Y=ô#��$�¦ÔS��µzB>¦+��Ägö�âB

3D�¯°«^¶§�´�Y$�¦ÔSzÙlB×DY¯°ºÏ,®¯s

)*+,-

2.1ô#Æ:$�¦Ôô#Æ:$�¦Ôô#Æ:$�¦Ôô#Æ:$�¦Ô

2.1.13��·Ö03��·Ö03��·Ö03��·Ö0LLLLExpectation-Confirmation Theory, ECTMMMM

OliverL1980MWu�3��·Ö0B÷°ç�3�Z�·Ö0B�ØÙÜæÔ
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=�¹M)B�~TxÄ^���*+S�9Ö0s��9Ì��BxÄ^N<=Ç

Lt1M�Y=MÍ]`°Ï,3�LExpectationM"N<=+Lt2MBxÄ^�45�

¯®#¥×¦�MÍ]`°S©oLPerceived PerformanceMsLV<=Ç3�%<=

+¦�©o��MÍ©oôÓ3��BM/¤�Z�·B�MÍ©oÌ=3��BM

/�·LConfirmationMBÌ3�ôÓ©o�B�M/å�Z�·s¥Ô�·��Ü�

YMÍ]`°��LSatisfactionMB×���¦�Ã�^�<=]¦ÔLRepurchase 

IntentionMSòDs

3��·Ö0Sµ:Î}ØÙÜt�Î}�,ì¦SBÐJÜ3�Ë¦�©oË

�·Ë���Ë�<�òsò 2-1�3��·Ö0�9µ:Î}B´>yu���Ø

Ù���<�òB×����Ú3�Ë¦�©oË�·,��s

ò 2-1. 3��·Ö0µ:
ô0�/�OliverL1980M

2.1.2ô#Æ:$�¦Ôµ:ô#Æ:$�¦Ôµ:ô#Æ:$�¦Ôµ:ô#Æ:$�¦Ôµ:LLLLPost-Acceptance Model of IS ContinuanceMMMM

BhattacherjeeL2001MNÐ�3��·Ö0LECTM+B}¬ ECT�ÏáÍ6ß

�S	�BBhattacherjeeL2001MY ECTÏHm¤B{æÔNô#��Æ:iÔSµ

:ºBY·�¦Ô^Yô#��S$�¦Ô�
%xÄ^�<�òÜ�wSBº�Ï

æ�iÔL56]<=MË6!æ�iÔS��ËÏ´DHu%æ��
Z�SÐ4B

~Z$�¦Ôô#��B�×}ªuæÔ=ô#Æ:S3��·µ:LECT-ISMB�

°�ô#Æ:$�¦Ôµ:sò 2-2~� BhattacherjeeL2001M,WuSô#��$

�¦Ôµ:B�Îµ:Ñ�����Ë¦�ÏÔlw�·H�¾gÎÂ$�¦Ôô#

���òSzÙ9@�Ãs
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ò 2-2. ô#Æ:$�¦Ôµ:
ô0�/�BhattacherjeeL2001M

2.1.3¡ÒSô#Æ:$�¦Ôµ:¡ÒSô#Æ:$�¦Ôµ:¡ÒSô#Æ:$�¦Ôµ:¡ÒSô#Æ:$�¦Ôµ:

*+^��¯�!BÒÓWX~ÎÆÇLPlayfulnessMS23��|w�Ó¦Ô

^ÜÎÏÇS�¹s×ÆÇY=�Â23¦ÔÜÏ¨¡���âSB��ÜÔÆl2

3LAtkinson and Kydd, 1997Msò 2-3�� Lin et al.L2005M¡Ò BhattacherjeeL2001M

Sµ:B��¦�ÆÇ+çô#Æ:$�¦Ôµ:sN�Õ23õöÃS¯IÞ�¨

´B��¦�ÏÔlY���S��Z¨¡ç�B�YþS��ºÜ¨¡SsH

Lin et al.Ê�h�*+�� BhattacherjeeL2001MSµ:BÞ�}¬¦�ÏÔlY�

��Ü¨¡SB��YÒ�·�¦�ÏÔlY=���S��×ÜZ´½ãSsLin et 

al.·��?¦�ÏÔlN~�p°õöÃÜÏ�
l��SBHN~T#�¦Ô�Õ

23ºB¦�ÏÔl´D¨ÏþÈzÙB��NDs�Õ23�BÆÇ´D�j{Ï

Ôl¦��SDsÖ�s

ò 2-3. Lin et al.��¦�ÆÇ+Sô#Æ:$�¦Ôµ:
ô0�/�Lin et al.L2005M

2.2´�´�´�´�LLLLHabitMMMM

2.2.1´�%���ò´�%���ò´�%���ò´�%���ò

�?´�<<ÚÔ�üý~y��BHK9ltZÜ~y��"KÜ~Î�÷µ
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zB]��×²LBehavior TendencyMB´>��~Îk¦6!´���S÷¬Øã

LLimayem and Hirt, 2003Ms��B�l��LHabitual BehaviorMÜÎÚ÷¬��S

��s���þBxÒ´>¥Ê~Îk��¹²NB�HS�ºÙèBÚ_Ý=ÛÜ

Ý�´�"×¯®jNÚ_ÝS�����l��LLankton et al., 2010Ms

2.2.2´�SÇp�Ã´�SÇp�Ã´�SÇp�Ã´�SÇp�Ã

(') Limayem and HirtL2003MN�*+�Wu��S´�¥¦�Ã1��lS¦Ô

LComprehensiveness of UsageM�� ´�à¯B
���lS¦Ô�EÎÂN

�~ô#Æ:Ã¦ÔÍyZ�æÔS��KsYÒ,WuSÖ0µ:#¯IÞ�

¥IB}¬���LSatisfactionML¦Ô2®2�S�Â����MËÓB¦ÔF

�LFrequency of Past BehaviorML~Î4Q¦Ô2®2�SF�MË��lS¦

ÔÜ��´�¥¦SzÙ�ÃB´>üý´� 22.4%SÄ¡s

(7) Lankton et al.= 2010�S*+�|Ô�%´���S$´Ö0*+LVincent et 

al., 2002; Vachon, 2005; Schunn et al., 2005Mw Jasperson et al.= 2005�,WuS

+iÔÖ0LPost-Adoption ModelMBWu~ÎÞ\´�SÇp�ÃLzÙl

LImportanceMËp°���LTask ComplexityMË���ËÓB IT¦ÔLPrior IT 

UseMMË́ �wÓB IT¦ÔY=÷º$´Æ:$�¦Ô��S��µ:sLankton 

et al.¦Ô�#$S÷º±$Æ:�SxÎÉ
È�L¶¡î«#ÕËFÞËß

�$�ÄËºyá$àáS#ÕM�Ë¥�µ:Bô0Þ�¨´zÙlËp°

���Ë���ËÓB IT¦Ôüý�´� 48%! 59%öSÄ¡s

(x) Chiu et al.L2012M=÷º<�Sv«Ã}ªu´�H�Úp%z�<=�òS

)5��ÄÅwâãÄÅçµ:B{häå�LFamiliarityMË¦�¾PLÉM

oÔ¾PËªÆ¾PM%���H�´�SÎÎÇp�Ãsµ:ÒÓäå�Ë

¦�¾PË���Y´�Süýf� 46.8%B��ç��´>yuBN´�)5

��z�<=�ò�B´>üý 53.4%SÄ¡"×N´�H�Úp%z�<=�

òöSâãÄÅ�B´>üýz�<=�ò 55.8%SÄ¡BÞ�bu]�S´�

��]ÚpY=z�<=�òçoæs

(�) Turel and SerenkoL2012MS*+·�¦�ÆÇ´>Y��ã¦¤��SÞ��

¤�o��Y=ô#��S]ò%¦LHigh EngagementM"��o��ÜY��

ºæLTechnology-Related AddictionsMBKÕ �´�S�¦B{Z��ÕK)
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.Ä¦Eç´�KBw�¥¦ZÒÞ�sTurel and Serenko¦Ôí�23�¦è

l��S{³B{Ôés¦Ô�öLTime Spent Per-DayMË��lS¦Ôw¦�

ÆÇH�´��¦SÇp�Ãs*+Þ�¨´B�ÎÎÇp�Ã´>üý´�

64%SÄ¡Bv´��üý¦æLAddictionM25%SÄ¡s

2.3í�23Élí�23Élí�23Élí�23Él

|Ô ColemanL1988M,WuSí�ô9Ö0LSocial Capital TheoryMw Kelman

L1974M,WuSí���µ:sí�ô9Ö0SêªÜBk%kçöSí��â´

>M/u/Mlô/B~ÎkNìíÞ}�B¥Ô67,oSqp×Hj¥9SDf

LPutman, 2004; Coleman, 1988Ms45 Nahapiet and GhoshalL1998MS
�Bí�ô

9ÜE/6Îk]í��qSk®�â2BQë=��]´a�jQS¯®]ìNS

ô/S�AKs�Df;<bÎk%�¼íËî¼Ë�$öS�âB~ÎkDa��

�â�HjQ¥9§]Bí�ô9á§]s×í�ô9ÜÒÓ%JkF�×ñãSB

��KO=~�kB×ZÜ�~ÎÂLColeman, 1988Ms

Ní�����BKelmanL1974MWu�Îyí���µ:BÐJÜÒaLØ

T�OMËQNF�L�Â�OMËIJLí�·�Ms��¦Ô^ñïÏ 1/3 Sº2

�ö�ðNí�2�ºBt=kÒNí�23�ðº§�§ÍS�öBY=¦Ô^S

2</È��§�§#B,>¦+í�23S$�¦Ô�9ÜýzÙs

�./01

9*+ªN¦+E´�KY=¦Ô^$�¦Ôô#��SzÙlB�òÄ}u~

Îüýí�23�¦Ô^´�%�$����òS��µzs9*+·�B$��ò

�6!´�w�Â�OS��B´��6!���%ÓB¦ÔF�%�Â�OS�

�B×����6!¦�ÏÔl>¦�ÆÇS��BÎ}�ò 3-1s

ò 3-1. 9*+µ:
ô0uo�9*+�Ö
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3.2ÄJ
�%¾gÄJ
�%¾gÄJ
�%¾gÄJ
�%¾g

3.2.1.$�¦Ô�òLContinued Intention to UseM

9*+45 BhattacherjeeL2001MS*+B{Ní�23¸¶ÃB
�$�¦Ô

�ò�E¦Ô^iÔ Facebook+B$�¦Ô FacebookS�
KsKim et al.L2008M

Wu�í�23¸¶ÃS$�¦Ôµ:B�\9*+í�23¸¶B=ÜNDs$�

�òS¾g¸J�B9*+iÔ Kim et al.L2008MSà¯Bm¤¸Jqs

3.2.2.´�LHabitM

9*+iÔ Limayem and HirtL2007MS
�Bhô#��%´�Þ\B9*+

�
�´��EkÒt=$´××²6�¦Ô FacebookS��Ks|Ô Limayem and 

HirtL2007M,WuS´�¸JBm¤¸Jqs

3.2.3.ÓB¦ÔF�LFrequency of Prior BehaviorM

ÓB¦ÔF�Y=´��¦SzÙlLLimayem and Hirt, 2007; Lankton et al., 

2010; Turel and Serenko, 2012MB45à¯BhÓB¦ÔF�
��E¦Ô^¦Ô

FacebookF�S]¢��KsNDs�ÄJS¾g¸J�B9*+|Ô� Bergeron et 

al.L1995Mw SzajnaL1996MSà¯Bm¤¸Jqs

3.2.4.���LSatisfactionM

9*+����iÔ6 BhattacherjeeL2001MSô#Æ:$��òµ:B
��

�E¦Ô^%í�23F�+,M/S����KsLimayem and HirtL2007M}¬�

��N2®2�LwwwMS¸¶ÃBY=2®2�¦Ô´�Ï¤���s×���

N Limayem and HirtL2007MËLankton et al.L2010MËChiu et al.L2012MÌà¯�º

ÚÇ�´�SÇp�ÃsNDs�ÄJS¾g¸J�B9*+|Ô Bhattacherjee

L2001MSà¯Bm¤¸Jqs

3.2.5.�Â�OLGroup NormM

9*+�S�Â�O|Ô KelmanL1974MSí���µ:B
��Â�O�EN

í�23�BÎÂ%�Y¾PT���S�Â¦ÅÏ�ëÆvS��KsCheung and 
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LeeL2010MØ��Â�O�ãñÎÂB��iÔô#��+ç$�¦Ô��sDs

�ÄJS¾g¸J�B9*+|Ô Dholakia et al.L2004MSà¯Bm¤¸Jqs

3.2.6.¦�ÏÔlLPerceived UsefulnessM

�ÄJ/6 DavisL1989M,Wu��56µ:LTAMMB45 DavisL1989MB


�¦�ÏÔl�EÎÂ�Ú¦Ô Facebook� 6l�H©o]³¬S��Ks×

N BhattacherjeeL2001M,WuSô#Æ:$�¦Ôµ:ST�ÃB¦�ÏÔlÜ�

����SzÙ�Ãs¦Ô^¦Ôí�23SÆS;<ÜúÞk�ËÐª6lù=B

��¦Ô^Y=23S¦�ÏÔl�W*�Y=23S���s9*+iÔ Davis

L1989Mw Lin and LuL2011M,WuS¸JB{m¤¸Jqs

3.2.7.¦�ÆÇLPerceived EnjoymentM

9*+45 Davis et al.L1992M
�¦�ÆÇ�E¦Ô^679l·�¦Ô

Facebook�JÈ�ÜòþSS��Ks¦Ô^N¦Ôí�23�B<�ÒÓúÞk�

×¦!òóËÚ	B ×HQ~y¦Ôí�23��ÂS����s9*+iÔ

Agarwal and KarahannaL2000Mw Lin and LuL2011M*+�SÄJBm¡¸Js

3.3*+D*+D*+D*+D

�
SõöÏù=¥¦´�B�¦Ô^}8Ù~�¯�fá´>�Ð�æÉ
¾

=B�´�~CÄ!ç+B���6�M/LOrbell et al., 2001;Triandis, 1979Ms×Ó

B�¬Ï*+I¯B´��¨¡��$��ò%$�¦ÔL��Limayem et al., 2007; 
Lankton et al., 2010MB��Wu*+D�Ã�

H1�´�Y=$�¦Ô�òÏ¤���s

Cheung and LeeL2010M·��Â�O�Nô#��$�¦Ôº��¶zÙS7

�sí�23SÉl�úÞ�ÂB��ÒÓ�ÂSfg´>�¦ÎÂB$�¦Ôí�

23B��Wu*+D�Ã�

H2��Â�OY=$�¦Ô�òÏ¤���s

�Â�OÜt KelmanL1974M,WuSí����S~yB9*+Dg!í�
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23úÞkÒí�2�SÉlB·��Âfg´>�¦ÎÂB¦Ô×ÉÉ¦��´

�B��9*+Ê�hE�Â�OKß�´�S�ÃB
���ENí�23�BÎ

Â%�Y¾PT���S�Â¦ÅÏ�ëÆvS��KB{Wu*+D�Ã�

H3��Â�OY=´�Ï¤���s

ÓB¦ÔF�N>©à¯�<ÚH�´�SÇp�ÃL��Limayem and Hirt, 

2007; Lankton et al., 2010; Turel and Serenko, 2012MB× Ronis et al.L1989MS*+�

¨´B¥¦´�S~ÎýzÙSÇp�ÃÜÓB¦Ô��Sz�Bz�§Í���B

á§Ê¤¦·�¡�×²6��B��Wu*+D�Ã�

H4�ÓB¦ÔF�Y=´�Ï¤���s

���N>©à¯��<ÚH�´�SÇp�ÃL��Limayem and Hirt, 2007; 

Lankton et al., 2010; Chiu et al., 2012MB�Ï*+buBY¦ÔS����¥¦´�S

~ÎzÙ�ÃB��Y��ÎÂ×²Zjz��ë?��µzS´DlLAarts et al., 
1997MB��Wu*+D�Ã�

H5����Y=´�Ï¤���s

¦�ÏÔl%¦�ÆÇN3��·Ö0��*+�ÚI¯����SÇp�Ã

L��Lin et al., 2005MBv�áJÄ�º�¤���¦Ô^���B��Wu*+

D�Ã�

H6�¦�ÏÔlY=���Ï¤���s

H7�¦�ÆÇY=���Ï¤���s

3.4*+ôë%ô0õ}*+ôë%ô0õ}*+ôë%ô0õ}*+ôë%ô0õ}

9*+ig�*+�RBDs¸¸t¦Ôí�23S¦Ô^öuB¯>�üí�

23�S¦Ô^Ü�÷¬9*+WuSµ:�S��³¬s�¦ë9Z$'ÓÐøB

hÆv}�=���Ík¦ÔSí�231FacebookºsÆÇ FacebookN��	(

SFÞÔùñ�~úÎ"Í�kBñïû��kÕÅS 59.71%B��Y=9*+×

�Ü�<_{³lSs
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9*+|ÔÑà¯�SÄJ¸JÄ}¸ B̧{¦ÔºÝÉ#�ü��H¾g>�

ýuéq6@^Y=?J��S·���B��E1K{³�<Z��BE7K�{³

�<��s¸¸}ß�z> Facebook §��ØBÒÓÐª�5Íë�S¦Ô^s

9*+> mySurvey¸¸§�Ä!~·2�¸¸B{#t FacebookËPTTÌ �÷º

¸¸S}ßs

3.5ô0*+�Rô0*+�Rô0*+�Rô0*+�R

9*+hõ}×QS¸¸ô0BÒÓ LISRELÞ}��Ð�w SmartPLS �þ

�l:sÐ�B{vË
ô0SÚ�o�%µ:[��¾gB¥Iµ:SDË
w

�o�B>�üÑÎÄJöS�îl%��Ð�s

2./#3

4.1¸¸��wë9Þ}Ð�¸¸��wë9Þ}Ð�¸¸��wë9Þ}Ð�¸¸��wë9Þ}Ð�

9*+> mySurvey¸¸§�Ä!~·2�¸¸B{#t FacebookËPTT �÷

º¸¸S}ßs:�� 248·¸¸Bh6@^¨Ï¦Ô FacebookS¾=wZ\Ö¸

¸L���²JÆSu�ö�º~$M��+B¯®´Ô=Ð�¥IS¸¸ô0�

222·BÏo¸¸SL�� 89.52%s�9S¦Ô^kÕ:sÄÅô0ÐAB�³ 4-1

�Öu��9ô0S�ÅÐ[³B��Ð�SJÆÉM�6�^SlJË��Ë±�

��Ë�a�S�«s

³ 4-1. �9ô0�ÅÐ[�³

ô0¸Jô0¸Jô0¸Jô0¸J �Å�Å�Å�Å "ÐL"ÐL"ÐL"ÐL(%) ��"ÐL��"ÐL��"ÐL��"ÐL(%) 

lJ �   

�l 91 41.0 41.0 

	l 131 59.0 100.0 

�� �    

15-24
 164 73.9 73.9 

25-34
 50 22.5 96.4 
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35-44
 3 1.4 97.7 

45-54
 1 0.5 98.2 

55-64
 4 1.8 100.0 

±���

]�� 1 0.5 0.5

#N£� 141 63.5 64.0 

. 76 34.2 98.2 

-. 4 1.8 100.0 

�« �    

$/ 158 71.2 71.2 

�ã« 15 6.8 77.9 

`°« 15 6.8 84.7 

½�± 15 6.8 91.4 

�« 5 2.3 93.7 

�R5�« 2 0.9 94.6 

� �Y 12 5.4 100.0 

ô0�/�9*+�Ö

9*+Öº6�^N Facebook º§yS¦ÔF�w¦Ô#¥L¬¦Ô�ôMÞ

�hùÏ 81%S6�^�és¦Ô FacebookBa>ºÅ5Þ�´>�èB6@^Ü

Ï$�¦Ô Facebook�Îí�23SB�\9*+¦+í�23$�¦ÔSØªs

9*+ �� Ð�Bs½Ñ¸JS§yPwv¿?B¯tÐ�Þ��¦+6@

^NÑÄJg@�,ýuçô#B³ 4-2�Ö�Ñ¸JS§yP%v¿?s
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³ 4-2. ÑÄJS§yÅ%v¿?�Ö³
ÄJÄJÄJÄJ ¸J¸J¸J¸J §yÅ§yÅ§yÅ§yÅ v¿?v¿?v¿?v¿?

¦�Ï

Ôl

(PU)

PU1 ¦Ô Facebook�x´>jQ¶Íô#s 5.93 0.965 

PU2 ¦Ô Facebook�x´>·I¶Íks 4.91 1.486 

PU3 ¦Ô Facebook´> xÐªô#w%�YkúÞSo�s 5.84 0.947 

PU4 Y=¦ÅöSF��¡BFacebookÜÎÏÔS`°s 5.82 0.955 

¦�Æ

Ç(PE)

PE1 ¦Ô Facebook�x���ý#SÆÇs 5.33 1.041 

PE2 N¦Ô Facebook�x¦�ÜòóSs 5.26 1.040 

PE3 ¦Ô Facebook¦x¦!��sL�M 2.15 1.306 

�Â�

O

(GN)

GN1 �,ò%S�ÂB�Y¦Å§y�ÙF�S�
é 4.84 1.071 

GN2 �67�Ù%�ÂF�S�
é 4.53 1.300 

ÓB¦

ÔF�

(PUF)

PUF1 t¸ÓB~�QB�ÏÍ<¦Ô Facebooké 6.32 0.979 

PUF2 t¸§y~�QB�¦Ô FacebookSsÅé 3.71 0.658 

PUF3 t¸�§yé�¦Ô FacebookS�Åé 3.00 1.233 

���

(SAT)

SAT1 ¦Ô Facebook��x¦!�õs 4.91 1.179 

SAT2 xY FacebookS�Â¦Ô¦!��s 4.98 1.161 

SAT3 xN¦Ô Facebook�¦!Ú	s 5.09 1.054 

SAT4 ¦Ô Facebook��x¦!	ÁZ¼sL�M 1.91 1.146 

SAT5 x¦�¦Ô FacebookÜt�SsL�M 1.87 1.148 

´�

(HB)

HB1 x�ý6�S¦Ô Facebooks 5.86 1.033 

HB2 Yx�þB¦Ô FacebookÜý6?Ss 5.72 1.087 

HB3
%kr;F��B¦Ô FacebookYx�þÜ~Î¨×¤\S3

4s
5.41 1.203 

$�¦

Ô�ò

(CIU)

CIU1 x���$�¦Ô Facebooks 5.92 0.878 

CIU2 x���î¼¦Ô Facebooks 4.91 1.454 

ô0�/�9*+�Ö
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4.2@gµzÐ�@gµzÐ�@gµzÐ�@gµzÐ�

@gµzS<~>NÐ�¥Il�9Ð�S�[�B45 Segars and Grover

L1993M,WuSBÌµ:ÙÏÒ¼S�[B��é�P�>6t�L�2/dfMæ¢

= 3B×9µ:Sé�P�>6t�� 537.46 / 196 � 2.74B¨´@gµz�Âµ:

ô0%¯Iô0�[�Ò¼B´ ~>Ð�ÑÄJçÚo�s

4.2.1Ú�¾g

�@gg³S´Ú�Ë�
�A~$lB9*+¦Ô Cronbach�s alpha�Ë¥

�g³s� Cronbach�s alphaP§]B{³¡?ÄJS�
lË~$l§]s³ 4-3

ÇuÑÄJS Cronbach�s alphaPBNunnalyL1978M·�� Cronbach�s alphaP#

= 0.7�BV��\g³Q<~$lSv¿st³ 4-3B�ÓB¦ÔF�S Cronbach�

s alphaP� 0.686Bã¢= 0.7ç�s��ÄJS Cronbach�s alphaPº#= 0.7B$

ÏÒ¼Ú�B���0B�g³_ÏÒ¼SQ<~$lw�
lB³´g@�,´D

M/SØ@Z?ÜN´56SOPQs

³ 4-3. g³ÑÄJçÚ��Ö³

ÄJÄJÄJÄJÇ°Ç°Ç°Ç° ¸JÅÆ¸JÅÆ¸JÅÆ¸JÅÆ Cronbach's �

¦�ÏÔl(PU) 4 .747 

¦�ÆÇ(PE) 3 .826 

�Â�O(GN) 2 .780 

ÓB¦ÔF�(PUF) 3 .686 

���(SAT) 5 .886 

´�(HB) 3 .828 

$�¦Ô�ò(CIU) 2 .747 

ô0�/�9*+�Ö

4.2.2o�¾g

�¾gg³S¿�l%�¯lB~g³Ü�D�¤@g9*+�@gSÌ�Bh

 �o�S¾gs>}ß¸¸,QçÅ5BY�g³ �QÊo�ËÄ}o�SÐ�s
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Fornell and LarckerL1981Mw Bagozzi and YiL1988M8Ä�ìNÄJS AVEP

�¼DôÓ 0.50B���Ü{³ìNÄJ6T¤ÄJS®¯�VZ?S®¯g�Q

ÍBH¯°ºÙC!���Ï�XëB��45 Hair et al.L2010MSÄ�Bv¿�

�9å�g.]ÙC! 0.50S��BL~Üþ AVE.]�Ù#= 0.25B~ÏÒ¼�

�o�s× Bagozzi and YiL1988M�Ä�¸JSv¿��9å�gæ#= 0.60B~

³´?ÄJ_Ï��o�s

³ 4-4�Ö�ÑÄJSì\Ú�%§yÄ¡�jgBa³ 4-4�T¤!B,ÏÄ

JSì\Ú�Pº#=�Ä�P 0.6Bv,ÏÄJS§yÄ¡�jgP�8#= 0.5s

a³ 4-5�T¤v¿��9å�g+�´yuB�� PU2% PUF3Sv¿��9å�

gãb= 0.6ç�B�Y¸JSv¿��9å�gº#= 0.6B�\��o�Sv¿B

��¨´9¸¸,õ}!Sô0,¾gSµ:ìNÄÅ_ÏÒ¼S��o�s

³ 4-4. ÑÄJì\Ú�%§yÄ¡�jg�Ö³

ÄJÇ°ÄJÇ°ÄJÇ°ÄJÇ° ì\Ú�ì\Ú�ì\Ú�ì\Ú� §yÄ¡�jg§yÄ¡�jg§yÄ¡�jg§yÄ¡�jg

¦�ÏÔl(PU) .842 .577 

¦�ÆÇ(PE) .897 .743 

�Â�O(GN) .900 .818 

ÓB¦ÔF�(PUF) .828 .623 

���(SAT) .915 .685 

´�(HB) .898 .746 

$�¦Ô�ò(CIU) .887 .798 

ô0�/�9*+�Ö
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³ 4-5. Ñ¸Jçv¿��9å�g�Ö³

Ñ¸JÑ¸JÑ¸JÑ¸J���� v¿��9å�gv¿��9å�gv¿��9å�gv¿��9å�g����

PU1 .7984 

PU2 .5407 

PU3 .8192 

PU4 .8401 

PE1 .8538 

PE2 .9179 

PE3 .8115 

GN1 .8854 

GN2 .9234 

PUF1 .8997 

PUF2 .8392 

PUF3 .5947 

SAT1 .8724 

SAT2 .8041 

SAT3 .8795 

SAT4 .7806 

SAT5 .7955 

HB1 .8853 

HB2 .9009 

HB3 .8011 

CIU1 .8986 

CIU2 .8881 

ô0�/�9*+�Ö
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×³ 4-69*+Ñ¸Jçv¿��9å�gBPE-SATS��lã#= SATS§

yÄ¡�jg§�4PLY7÷MBH�YÄJS§yÄ¡�jg§�4º#=?Ä

JY=�YÄJS��âÅB¨´�g³_Ï~
S(�o�s

³ 4-6. ÑÄJ��âÅ%§yÄ¡�jg§�4³

� PU PE GN PUF SAT HB CIU 

PU .759       

PE .605 .862      

GN .426 .572 .904     

PUF .160 .234 .123 .789    

SAT .519 .831 .449 .128 .827   

HB .460 .467 .362 .441 .392 .864 

CIU .614 .679 .496 .282 .561 .684 .893 

ô0�/�9*+�Ö

t>ºÚo�Ð�Þ�B}¬9*+Sg³_ÏÒ¼SÚ�wo�BI§9g³

N¾g�¾gSÌ�º�¯Ü_Ï~
S{³lSB~9*+_ÏÒ¼S@gµzs

4.3Þ}µzÐ�Þ}µzÐ�Þ}µzÐ�Þ}µzÐ�

9*+úÔÞ}��zÐ��Â LISREL 8.80  �Þ}µzÐ�LStructural 

Equation Modeling, SEMMsÞ}µzÐ�ØÙÜN¦+ìNÄJöS���âB>Ä

!Ö0]^¥IÖ0BØÙÐ�á<Ð��Âµ:�[�Ë
Ë*+DË
s��

ç�B� �o�Ð�S� *+s

4.3.1�Âµ:�[�Ë


Y*+µ: ��[�SÐ�B�ØÙÆSÜ��Ë¥�Â*+µ:%T¤ô0

çöS�[�Lmodel fitnessM>�ü¯IÞ�Ü�%Ö0µz��s©5 Hair et al.

L1998M,Wuh�[�Ð�Îv�fY�[bvLabsolute fit measurementMËP

�[bvL incremental fit measurementMË� �[bvL parsimonious fit 
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measurementMst³ 4-7B�� GFI% AGFIã¢=Ä�Pç�B�Y�[�bvº

NÄ�PQB��B9*+çµ:_Ï�!Sµ:�[�s

³ 4-7. �Âµz[��bvÐ�

�[��[��[��[�

bvbvbvbv
/KJÆ/KJÆ/KJÆ/KJÆ Ä�PÄ�PÄ�PÄ�P T¤PT¤PT¤PT¤P

Ü�CÜ�CÜ�CÜ�C

v¿v¿v¿v¿

fY�

[bv

� RMSEA 
0.08~0.1��"�["

0.089 Ü
<0.08�Ò¼�[

� GFI >0.9 0.82 �

� AGFI >0.9 0.77 �

P�

[bv

� NFI >0.9 0.92 Ü

� NNFI >0.9 0.93 Ü

� CFI >0.9 0.94 Ü

� IFI >0.9 0.94 Ü

� RFI >0.9 0.91 Ü

� �

[bv

� PNFI >0.5 0.77 Ü

� PGFI >0.5 0.63 Ü

� �2 / df #3 2.74 Ü

ô0�/�9*+�Ö

4.3.2*+DË


*+SDË
Ð�BÒÓ SmartPLS �Ñ*+Dç�$Ð�BQ!ÑD

ç�$âÅw TPB�ÖÞ�Ç=³ 4-8�B×ò 4-1��9*+µ:S�$âÅw

¨¡�Ba³ 4-8wò 4-1�´>yu�

E´�KYE$�¦Ô�òKS�$âÅ� 0.599BtP� 13.60BC!¨¡]¿

Lp<0.05MB��9þ¦!B´�E´�KY=E$�¦Ô�òK_¨¡¤²��

o�B¨´�kÒÄ!�¦Ôí�23S´�ç+Bh�¤�S��¦Ô^$�¦Ô

í�23�òs×´�Y$�¦Ô�òSüýg� 35.86%L0.599*0.599Ms
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E�Â�OKYE$�¦Ô�òKS�$âÅ� 0.273Bt P� 4.92BC¨¡]

¿Lp<0.05MB��9þ¦!B´�E�Â�OKY=E$�¦Ô�òK_¨¡¤

²��o�B̈ ´�¦Ô^Ní�23%%�Y¾PT���S�Â¦ÅÏ�ëÆv

S��ý]�Bö�@ñ¦Ô^$�S¦Ôí�23s×�Â�OY$�¦Ô�òS

üýg� 7.47%s

E�Â�OKYE´�KS�$âÅ� 0.200BtP� 3.13BC!¨¡]¿Lp<0.05MB

��9þ¦!B´�E�Â�OKY=E´�K_¨¡¤²��o�B¨´�¦Ô

^Ní�23%%�Y¾PT���S�Â¦ÅÏ�ëÆvS��ý]�B�ãñ¦

Ô^Y=$�¦Ôí�23»u6��S�æB~�¦´�s×�Â�OY´�Sü

ýg� 3.98%s

EÓB¦ÔF�KYE´�KS�$âÅ� 0.404Bt P� 6.46BC¨¡]¿

Lp<0.05MB��9þ¦!B´�EÓB¦ÔF�KY=E´�K_¨¡¤²��

o�B¨´�¦Ô^z�§Í�¦Ôí�23S��Bö�§Ê¤¦·�¡�×²6

��B�¦¦Ôí�23S´�s×ÓB¦ÔF�Y´�Süýg� 16.34%s

E���KYE´�KS�$âÅ� 0.247BtP� 3.53BC!¨¡]¿Lp<0.05MB

��9þ¦!B´�E���KY=E´�K_¨¡¤²��o�B¨´¦Ô^%

í�23F�+,M/S����§]B¦Ô^h�×²NØ+v�wSÁ=ÃÒÓ

´�×M/¦Ôí�23S��B×ZÜÒÓ�D+×M/��s×���Y´�S

üýg� 6.12%s

E¦�ÏÔlKYE���KS�$âÅ� 0.027BtP� 0.42B�C¨¡]¿B

��9þZ¦!B´Q�E¦�ÏÔlKY=E���KZ_¨¡o�sE¦�Æ

ÇKYE���KS�$âÅ� 0.834BtP� 17.07BC!¨¡]¿Lp<0.05MB��

9þ¦!B´�E¦�ÆÇKY=E���K_¨¡¤²��o�s×¦�ÆÇY

���Süýg� 69.56%st Lin et al.L2005M,WuSô#��¡½¡Òµ:�

�´>yuBN�Õ23¸¶ÃB¦Ô^SE¦�ÏÔlKYE���KÜZ¨¡SB

·��´DÜ��Y=í�23¦Ô^�þB¦Ôí�23S9£ØÙÆSN=ÒÓ

�î¼B÷z{Ä!67Sí�/È�HQÆÇB{Z~
�Y6l�H��N¦Ô

���ºBE¦�ÆÇKSzÙlG#=E¦�ÏÔlKs
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³ 4-8. *+µ:çDË
�Ö³

þþþþ
v¿�v¿�v¿�v¿�

�$âÅ�$âÅ�$âÅ�$âÅ
&&&&PPPP Ü�¦!Ü�¦!Ü�¦!Ü�¦!

H1 ´�Y=$�¦Ô�òÏ¤���s .599 13.60 Ü

H2 �Â�OY=$�¦Ô�òÏ¤���s .273 4.92 Ü

H3 �Â�OY=´�Ï¤���s .200 3.13 Ü

H4 ÓB¦ÔF�Y=´�Ï¤���s .404 6.46 Ü

H5 ���Y=´�Ï¤���s .247 3.53 Ü

H6 ¦�ÏÔlY=���Ï¤���s .027 0.42 �

H7 ¦�ÆÇY=���Ï¤���s .834 17.07 Ü

ô0�/�9*+�Ö

��ç�BN*+µz�Ñ©ÄJY=�Âµ:SÄ¡üýfLR2M�Ã�E$

�¦Ô�òK� 55%"E´�K� 36%"E���K� 72%B¨´9µ:Y=$�¦

Ô�ò_ÏÒ¼Süýfs

ò 4-1. *+µ:ç�$âÅò
ô0�/�9*+�Ö

4.3.3o�Ð�

t³ 4-9´>yuBY$�¦Ô�ò�þB��f�#SÜ´�L�o�=0.599M"

×Y´��þB��f�#SÜÓB¦ÔF�L�o�=0.404MB��Ü���L�

o�=0.247M"�+BY����þB��f�#SÜ¦�ÆÇL�o�=0.834Ms
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³ 4-9. ÑÄJYQ/ÄJç��o��Ö³

��o� )5o� ö5o� �o�

Y$�¦Ô�òS�� � � �

�Â�O�$�¦Ô�ò .273 - .273 

´��$�¦Ô�ò .599 - .599 

¦�ÆÇ�$�¦Ô�ò - .124 .124 

ÓB¦ÔF��$�¦Ô�ò - .242 .242 

����$�¦Ô�ò - .148 .148 

Y´�S�� � � �

�Â�O�´� .200 - .200 

¦�ÆÇ�´� - .206 .206 

ÓB¦ÔF��´� .404 - .404 

����´� .247 - .247 

Y���S�� � � �

¦�ÆÇ���� .834 - .834 

ô0�/�9*+�Ö

aº³w�Âµ:yuBN��E$�¦Ô�òKSÄJ�B��E�Â�OKË

E´�KY�Ï)5��o�ç�BE¦�ÆÇKËEÓB¦ÔF�KËE���K�Y

�Ïö5o�BH�S�þBE´�KY=E$�¦Ô�òKS�����#s×N

��E´�KSÄJ�B��E�Â�OKËEÓB¦ÔF�KËE���KY�Ï)5

��o�ç�BE¦�ÆÇK�û�ZbSö5o�BHtº³´>yuBYE´�K

�����#S.ÜEÓB¦ÔF�Ks
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4#$567

5.1*+Þ0*+Þ0*+Þ0*+Þ0

9*+Q!>Ãu�*+Þ�

~Ë�Wu´�Y$�¦Ô�òç��µzs9*+}¬E´�KNí�23¸¶�

���!¦Ô^$�¦Ô�òB×´��6!���ËÓB¦ÔF�Ë�Â�

OS��B×v#Ó¥I+}¬ÓB¦Ô��Y=´�S��fo��#s

Ë�#¯I*+}¬9*+µ:Ü�!v´�Ss9*+#t}ß¸¸jQ\�S

ë9B>�}SÅ5 �ô0Ð�BÐ�Þ�¨´9*+,Wuç��µz�

¯Ü�!+0í�23¸¶ÃS¦Ô^$�¦Ô�òB³´9*+,Wuç�

�µz´>H���*+çòDs

5.2$»®¯$»®¯$»®¯$»®¯

9*+�ÖÓBô#��M)�S´���à B̄t=´�ÜVô�ëmnS�

ÃB��9*+�Ö�ÓBà¯���´�¥¦S���ÃB�=í�23S¸¶Ã

Wu�´�Y$�¦Ô�òç��µzs

"Çà¯�{¨ÏWwE�Â�OK�´�çÇp�ÃB×9*+45í�23

ÉlÊ�h�Â�O¯��µzB{v}¬�Â�OY´�w$�¦ÔÏ¨¡S�

�B��Y$�¦ÔÏz#S��s9*+>¦Ô^ST�WuS´�Y$�¦Ô�

òç��µzB´>H���*+çòDs

5.3|Ö¯°��|Ö¯°��|Ö¯°��|Ö¯°��

í�23¬Ü¾6zÛSô#��BkÒ'(2��ñï�ð 1/3S�öNí�

23ºB×í�23��¬ÉÉSÏ¾�ÕË)*N�ÌÏ«Ú� Os¬�í�2

3§�§ÍB�è�¦Ô^Næ�iÔÓ+.D$�¦ÔÄ¦~ÎzÙ�¹B9*+

þ§��èÒÓ¦Ô^´��Õ¦Ô^Yí�23S$�¦Ô�òB{Y¯°IW

uÃÇÄ��

kÒS´�Y=$�¦Ôô#��Ü_Õ�¨¡lSB̄ °«^´>ÒÓ�¦

Ô^���Ë�Â�OËÓB¦ÔF���¥´�S�¦sNí�23¸¶ÃB´>

ÒÓ�¦�ÆÇ��¦Ô^���B�bËÌË+�DsËF�lÌÌB�´>
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@ñ�ÂN23QHF�>��Â�Os¦Ô^Ì�¦�¦Ôí�23S´�B�

ö�ZÄfS6��s�?��B~$�lS¦Ôí�23s

5.4*+J�%��*+�²*+J�%��*+�²*+J�%��*+�²*+J�%��*+�²

~Ë�6J=¦9B9*+��Së9�«Í�$/B$/û��ë9ÅS 71.2%Bv

��+ÐAZyBÏ 73.9%+= 15~24
çös�? Socialbakers.com�Sô0

þ§�B��(S Facebook¦ÔkÕ��+ÐA�B25~34
% 18~24
�#

êBH´D½ã~���+Ï]V_xÄDfSí�23¦Ô^s��Ä��

�*+´>D�!�� �ë9õ}s

Ë�r@Y�6J=��s9*+�D� �í�23wZ�Sà�?¡Ü��Y

*+ã¦��B��9*+µ:´DZ�Ô=Z�à�ÃSí�23sh�´

>hà�?¡Ï�DgB«��Ä���\µ:S,-��s

ÎË�9*+N¯=*+E´�K}�Y=$�¦ÔS��B�¦+´�N$�¦Ô

ºSzÙlBÄ���*+´>Ï��Y��$�¦ÔS�Ã�6xoDËà

�¡ÄÌB�¦+´�N$�¦Ô�SzÙl��s

�%*+
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conceptualization and formation of habitual health behaviours, Health Education 

Research (12:3) September 1, 1997, pp 363-374. 

Agarwal, R. & Karahanna, E. (2000). “Time files when you’re Having fun: Cognitive 

absorption and beliefs about information technology usage.” MIS Quarterly, 24(4), pp 

665-694. 
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