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A Applied Research about Content Marketing in

Short Online Rental Platform
Hui-Chu Tseng”

Abstract

In the era of web, the convenience of information search and spread makes consumers
compared with passively accepting information from enterprise, preferring to actively search
for the information that they need, which makes pull-based content marketing strategies evolve.
Although content marketing has become a hot topic, it is still a new concept in the field of
marketing. Its related researches are more concentrated on the concepts and its specific content
as well as the dimension bout the story analysis. However the in-depth exploration of marketing
effectiveness and content factors about the another important dimensions especially the
interactive participation is still lacking. At the same time, the localization development of
Airbnb, a global short-term rental hotel, has begun to adopt the content marketing strategy but
it focuses more on storytelling dimensions and lacks in interactive participation. This study is
mainly based on the results of other scholars' interactions and the content marketing maturity
model,meanwhile, using the Airbnb's interactive participation case to hypothesize the logical
relationship between interactive participation, brand influence and consumer willingness, and
validates it through data analysis. Finally, based on the results of data analysis, relevant
marketing inspirations are proposed.
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