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z (N AR 1S
dr 5% /? 3%@:7{ m», f‘* @» ?z
W F #* MLE R3pF > 5 3 i3
s ’fﬂ} 3% % (Standard Error, SE) > 12
+ % o iz Kline (2005):}»% ;_ é
.'J ) xﬁ,pg % Bic(skewness) @ $HiE 2 U o
% fi 0 #c(kurtoses) @ $HiE & 7 1 0 PIFE
REPGEEREALE  m F AR

(Multivariate)# =_c§% +* (Critical Ratio,
cr)m 10 mp > BIFARL FTREBE S A F
d 447 he s R £ B Hck

fb & 1 (|ekew| <2 5 |kurtesls| <7) > @
Multivariate c.r. 5 35.677 > #7141 AFFF
FTHERESERET L  EAinfsi~
¥ f(cr.>10)> ¥ iv it & SE ehit i3 2yl

% e oo BEARB A PEIEHFTRE R F
B~ -2 2ERE DT ED R
iptiE o i RE{HFmaOGTE
F b ] * FeEe 2 (bootstrap) £ 4 44 #1000
= #¥r2 MLE v fi 0 % 7 R i £ cpl

o ek IR RIS o R RP TR A

L3 FE A f7 et

S ERiE 1 2 3 4

LABl  .650 786

LAB2  .688 771

LAB3 712 751

LAB4  .675 .809

KNOl  .648 793

KNO2  .652 791

KNO3  .646 .799

KNO4  .586 760

ATTI 701 .807

ATT2 682 790

ATT3 714 .789

INTI 725 795
INT2 669 762
INT3 550 715
%3 5% 18.903 18.114 15.546 13.841
AAREEY% 18903 37.017 52.564 66.405

%41%&#@£?%#@¢ﬁ

A2F T o MLE (2R 57 2 e

F ik Bl B~ B AL R C.I. MRy ik C.I.

LABI 1 5 -1.873 -16.739 4.505 20.125
LAB2 1 5 =771 -6.893 .626 2.796
LAB3 1 5 -.878 -7.845 985 4.399
LAB4 1 5 -1.027 -9.177 1.520 6.789
LAB5S 1 5 .644 5.755 -.640 -2.859
KNOI1 1 5 .189 1.685 -1.227 -5.481
KNO2 1 5 -.100 -.892 -1.310 -5.854
KNO3 1 5 273 2.442 -1.116 -4.985
KNO4 1 5 -.929 -8.302 1.164 5.202
ATTI1 1 5 -.754 -6.734 479 2.140
ATT?2 1 5 -.748 -6.686 297 1.328
ATT3 1 5 -413 -3.691 -317 -1.417
ATT4 1 5 -.611 -5.455 .695 3.103
INT1 1 5 -.490 -4.380 -.022 -.098
INT2 1 5 -1.873 -16.739 4.505 20.125
INT3 1 5 =771 -6.893 .626 2.796
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Multivariate

69.007
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35.677

d & S5var, 973 R EF REFALEES DL R > BTG A7 2 MLE %

3t dn L -
# 5 Bootstrap 1000 22 MLE #p B iz 3+ 2+ fie

I L B8 ¥ 27 B
=Sy i A #‘;;{\LZ - L2t E Bias Ll i‘i; Bias

T oA .061 .001 .607 .002 .002

o i R .051 .001 .142 .000 .002

T TN LR .100 .002 371 .013 .003

A R—oMY LR .099 .002 271 -013 .003

TS E LR .062 .001 .205 .001 .002

21

Bias =MLE f 3* @& 3 bootstrap & 3

A
=0

ZNEPRITR T

BERHSAAE AT X F AR K LT G &P (offending estimate) i g 4 o

dAte ]

i# 5 Hair et al. (1998)45 1 * & RIH: 7 & w7384
fetrfE S FARERE E 0

d %67 o AR RS I B 2

CFHRALA B 83 2
EHF KR RO I (T A 095 RELLA B -

26 Rk A

¥ B3tE R t-value
o7 Fﬁ;% 208 .028 7.363***
Ejaet .688 .084 8.232***
errl(fs &) .194 .026 7.429%**
err2(PE§ ©E) 311 .044 T7.154%**
el(LABI) 295 .022 13.616***
e2(LAB2) .260 .023 11.139***
e3(LAB3) 153 .020 7.696***
c4(LAB4) 482 034 14.295%%*
e5(KNOT) 289 025 11.406%%*
e6(KNO2) 302 .026 11.630***
¢7(KNO3) 276 030 9.079%%*
e8(KNO4) 612 .055 11.088***
O(ATTI) 714 065 10.996%%*
c10(ATT2) 774 070 11.003%%*
o 1(ATT3) 855 067 12.809%%*
el2(INT1) 362 .042 8.603***
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el3(INT2) 284 .030 9.499%**
Z PR B A AT el4(INT3) .536 .039 13.767***
*E g I %7 F £ 4 7 (Confirmatory  err= BHEA, e=RIE A, FH4p<00]
FactorAnalys1s CFA) k3= 1% Bl £ #5-4) eif *»
Mo FRETRE F AR AR Y LR P L AR EEAE R ED kit R
WA ERFERY TrERYR LT AR REBRBEHROELYE > k%
Frsiap a5 F o

(=) Jeaorn k¢ e & 7= EE %k 35 Fornell & Larcker (1981)2 3% % 41 5 & (Construct
Reliability, CR) f = ** 0.6 &2 T 325 2 #c 3% P~ & (Average Variance Extracted, AVE) + **
0.5 T3 frgipth - AL BALRA LRI R Jrdochdod 79771 » CR B35
#0621 > AVE 40471 1 0558 2 F > E v &L > Br £ itk o
TP o

() FeBpok P REPIAIL P DL REF PG BRI AT LG &R o7
* AVE & B i pe it Ap M E 2 vt B2 pﬁém 2. AVE T = 2 I,E'_},@“ 7 FF'Tﬁ\i
¥ er4p B % B @ (Fornell & Larcker, 1981) -

B &8V AT LG 2 AVE T 2 RES e B afp i Glici@ - &g
EF R uRR -

3070 LRI AT A 4

FaRE  RERE AR EEEL gf %ﬁgﬁgggm VE

LABI 649 031
% T %F‘?’é% LAB2 %ajig 03%—]— - Fq(lg 6972 f‘—" .80Y A&DZI Fi%‘ %}EE
LAB3 |50 7 .032(.722) 20.474*
LAB4 56z 038 .086 12.318*(.709)
KNOI T2 B 051 508%46.333* 190* (.747)
- KNO2 729 .055 16.449*
N KNO3 732 057 16.539%* 801 502
KNO4 644 .055 14.126*
ATT1 733 .035 16.131%*
i B ATT2 722 036 15.899%* 791 558
ATT3 785 .040 17.305%
INT1 779 051 14.388*
PER R INT?2 734 042 13.776* 722 471
INT3 518 .043 10.439%*
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*p<.001 PLY AR 539%* 283%* 538%* (.686)
7 fﬁ_ﬁf:,\; A4 *p<.01,** p<.001, ()=AVE\/_
MR A J’fﬁ #% -7 (Structural Equation Modeling, SEM) ki FREARIEZ T %
ﬁ_’;&%ﬁ,ﬂaég ]_Eb)gfr—r\ﬁf#m ‘2%5?5@,«75@;3 ﬁ%;;%;}ﬁﬁi,ug’*g*,}i‘
7 J’”ﬁ iR R ARLARR ~ r-r'/T v oy LR Z Fﬁ‘-% & FE2_ B % o Hair et al.
&

(1998)3‘ﬁ CHEAFEFMESERATGRRE S FREY RS HERA M ERERA
29 Ay HAlg & RER gk = Aty
T EHE  EHEE PP R “Lm*' 2
o - 116.559(=001) -2 455 1 i 3y
df ____________ 99 A2 t'ﬂ"mi‘g‘ o -
2% (Bollen-Stine p)  —--mm oomm 88.704(p=934) 2k & RFFRE UTEE
xe/df <3 1.619 gtk s xodf -
FHFEFRRE  GFI >9 967 GFI (Goodness of Fit
AGFI >9 Bagozzi & Yi .952 Index) ~ AGFI
RMR <.05 (1988) .038 (Adjusted Goodness
SRMR <.05 040 of Fit Index) ~ RMR
RMSEA <.05 .036 (Root Mean square
NFI >9 .950 Residual) ~ SRMR
RFI >.9 Tsreskog & 937 (Standardized Root
WMERFER IFI >9 Sorbom (1g996) .980 Mean square
NNFI(TLI) >9 975 Residual) ~ RMSEA
CFI1 >.9 .980 (Root Mean Square
PNFI >.5 752 Error of
T PGFI >.5 Diamantopoulos &.663 Approximation) ~ NFI
CN =200 Siguaw (2000) 381(a=.05) (Normed Fit
427(a=.01) Index) ~ NNFI

(Non-Normed Fit Index) ~ RFI (Relative Fit Index) - IFI (Incremental Fit Index) ~ CFI
(Comparative Fit Index) ~ PNFI (Parsimonious Normed Fit Index) ~ PGFI (Parsimonious
Goodness of Fit Fndex) ~ CN (Critical N) % » & B dp eI a3k E4od 9 9757 -

=~ HAlGE E R

d F0 T AR RS 0 L R ROE E B R RE M A
BARCS AR U AR - i
& 47 5% % p-value 3 B ¥ (p=.001) » 7] o

$* 41 * Bollen-Stine bootstrap p & & it :g-ig ::
pES (BOHGI’I & Stine, 1992) ’ ;% ji_;f_/révii £ gg.:ﬁ& i
~F A )’ﬁarﬁ? oowd g B+ 71.632 [ssessensesssses
o v e 81518
> i *ﬁ%ﬁ‘ ]]ﬁc‘lE E: Kq = *3";‘] K 3,124 :sasssssuasaws
£ _‘E BE K ATED p- -value 3 X o 164321 [eeeweenmessss
2A A % A 5 M= 1000 118217 |eseasaz
» -3 2448 1000 = m’bo?titr?pAT Meen=83.704 126113 [°®
BArB 2977 0 AR E I&*ﬁ,a;m'#‘ B se=-01 137000 |
B s % 301 5] 935 = e i 17506 |”
158802 |®
i“”ﬁ*"‘"*‘“‘fkﬁ%@@ii’—r“ 169.698 :*
B A A e F 2_p=.066 > % 180.594 |*
ig1.481 |*
[ —
BW‘BE‘WWMM

The model fif teifor in 935 bootstrap ssmphs.

T fit abvout oqually woll it § beotsivay samples.

It fit: weerree: ar failfed tofit in 65 bootdg samples. T
Trsting the moll rpnoifes that the. model = eomres, Bollen-Sfime banterpn = Mﬁl
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7 ML ##ripitenp-value ¥ H Fl i A~ frig = > @ 3 A% &4 o

f?itﬂ ®”7 fgﬁﬁg i --E%;%§i
d B 3B % ;—ﬁw\ ¥ 55 T 0 4R BB Sy R TR T 39%:hfE B (RT=386) 5 &7
T arsh s B R AR 39%m Y AF(RE=391) Kot L E a4 o T
R e R L WIHME RAORT 2367 23220 SRR TRE S SR b R
Bz BRREIREEDT » M H(p<001); 2HF LE2 F’“”TJ_IR..*%E—?J_ w B 4(p<.01)° @
EeR A ek § Tﬁ){ﬂ BRZEEREFE M A(p<0l); ZHE L2 F-~
FEEF T B R(p<.001)-

(}'

._.

A
=9
1=

=L

i8] 2 : Bollen-Stine bootstrap p &+ 4 i ]

A%iﬁ?ﬁ%%wztﬁwﬁﬁ%% LR
2ZEERFL M E(p<00])ed FiFE%
359 Ha> Ay 2 B HI~HS 328 L F e

605%**
=391) . ¢ A %@; 2

THERETFFTAE BT ¢ HER
égg'\f»*}i& Fi? LHE @ F&Ei’”@p—gﬁ WP T
LA 2 RITBRRRT LG ¢ ARE o #3
Sobel (1982)#7# 12 Sobel test % Tk %> #
e TA R 5 3.406 ~2.239(p <.001, p <.05) >
TREM REF o AT RS T P BN e g
BEAAETREFI » P EME L& H6
~H7 & & Feno

284k

204 %%

B3 MM R
** p <01, *** p <001

1~ Bk A g

AT R AL OB IR AT 0 A L Bk~ B ok s A1)
Gorek LB ok P Rock bl o d £ 107 400 BE ok 6 0 T '??H
f B ePRE T Tl 605 5 HRT TR R KR AOES T Tl B 359 5 A f R PRI TR
B 1415 oo T LA SR IL B S 2045 R L AR L ek 2840 B
Bk g BnFA—>G A BE ,&&?mﬁ*‘b_l“ﬁx,—» 172 (.605*.284) ; 4rits— fii B —

PER RBR eSS T e 5 .040 (.605%, 284) d iRV I g F P M B B A% (.605)
53 1T F' N—f R—ER N e I%(.lgl),—» BB ,m ?&'%ﬁ*x%('&r%\» 11 #757)

aqaj%ﬁ*??v$wnﬁfﬂ“‘I*<60@ﬁ‘$°
%10 : 7 7 oA B S A 4

I K ARIE (©

Y o PlEEE t-value
LS IEW s ’

H Ryl

E Rk

1 BT FAOEAE .605 894 .100 8.934 %%
2 HF FADME LA 359 342 076 4.492%
3 T i R 141 127 045 2.818%**
4 frﬂ%—»?&% N 204 118 .033 3.625%**
5 BB LR 284 184 .050 3.684%%*
e &
6 T T B oY LR 172 164 .005 3.403%**
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7 B R B AR .040 .023 .002 2.239% A

* p <05, ** p <.01, *** p <001
11 : BRI E A4

Bk 17 73 Ak fi B R
iR .605 1 3 — 386
PLE RFR 531 244 284 391
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ABSTRACT

In recent years, with the domestic and international food safety incidents occur,
consumers are increasingly focusing on a healthy diet. This resulting in consumer demand and
lifestyles are constantly changing. Therefore, we want to understand of consumer willingness
to buy and analyze consumer behavior tendencies and intentions.

In this study, we used food labeling and food additives knowledge as variables to discuss
the effect on consumer attitudes and purchase intentions. The recovered 479 valid
questionnaires were analyzed and the results showed that: (1) Food label information and
food additives knowledge will influence attitudes and purchase intentions. (2) Consumers
more emphasis on food label information will have a more positive attitude towards food
additives and will also have higher purchase intentions. (3) Consumers with more food
additives knowledge will have a more positive attitude towards food additives and will also
have higher purchase intentions.

We therefore recommend educational institutions can enhance the knowledge of food
labeling information to enhance students' cognitive on food labeling information. We also
recommend food-related industry to marked sufficient food label information on the
packaging of food. This will effectively increase the chances of consumer willingness to buy.

Keywords: Food Additives, Food Label Information, purchase willingness, SEM.
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