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Abstract

Kaohsiung Mass Rapid Transit (MRT) was built in 2008 to decrease the demand for personal cars or
motorcycles and heavy traffic. It indicated the reformation of public transit network transforming
Kaohsiung into a modern city. In this study we investigated the effect tourists travelling by Kaohsiung
MRT had on travel frequency and motivation. The results showed that while traveling to Ciaotou Sugar
Refinery, tourists' choice of transportation was influenced not only by selection, but also by awareness of
tourists attractions and sites. Based upon the survey tourists impressions, tourists can experience

recreation when taking the Kaohsiung MRT. According to the above results, we recommend future
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planning of Kaohsiung MRT to include combining nearby tourist spots like Ciaotou Sugar Refinery,

Sanduo Shopping District, and Central Park Sizihwan, to increase and change visitor transportation

behavior. We proposed that use of commercials and arranged tours as a means to increase some tourism

activities. The study results can be used as reference resources for Kaohsiung city planning in the future.
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