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ABSTRACT
Relationship marketing is a popular strategy for many current service industries. This study
used the YMCA Swimming Club in Taichung as a subject to examine the application of Croshy,
Evans and Cowles’ (1990) relationship quality model in sports service industries.  In addition, this
study aso utilized structural equation modeling to analyze the correlation between relationship
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quality and customer loyalty.

The results of the study indicated: (1) the reputation of an enterprise has a positive influence on

relationship quality, (2) professional knowledge has a positive influence on relationship quality, (3) an

involved relationship has a positive influence on relationship quality, (4) relationship quality has a

positive influence on the effectiveness of business cooperation, (5) relationship quality has a positive

influence on customer loyalty, (6) effectiveness of business cooperation has a positive influence on

customer loyalty.

By using the relationship quality model to examine the study, the researchers suggested a

marketing strategy for health and fitness clubs for building good customer relationships, and

enhancing customer loyalty through relationship marketing.

Key Words: relationship marketing, relationship quality, loyalty, structural equation modeling
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