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ABSTRACT

This study is focus on out of home advertising and discuss how the media advertising to
construct a virtual media space with inter-texts of buildings and transportations. With this space, it
models a Disneyland gazing imagination to the watching people. It is like a fantastic festival.
Therefore, the city space leads us to different thematic playgrounds in the Disneyland, such as
Tomorrowland, Discoveryland, Fantasyland and Frontierland. It makes us to immerse in a happiness
world. I will support a Re-reading way of seeing with this city space through this new interpretation.
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