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Abstract

In recent years, Internet keyword advertisement has gradually been popular in local
market. However the understanding of small businesses towards keyword advertisement
is limited, in particular for those which are short of capital and lack of awareness of
information technology. Using a case study approach, this study explores how small
businesses use keyword advertisement through six cases (three are consumer goods and
the other three are industrial goods). The results showed that advertisers target markets
for the purpose of enhancing brand awareness and sale performance in the beginning,
causing a low level of customer focus strategy. After many-year experiences, the
advertisers gradually lock high margin products with high added value. Through
keyword advertising, they can accurately update exposure to the target customers based
on a high level of focus strategy. The study concludes four principles for keyword
advertising: (1) confirming advertising goals (2) confirming the budget and selecting a
keyword type (3) adopting different keywords in terms of different customers and
products (4) timely update keywords and ad contents. This study provides keyword

advertising strategies that may offer to keyword advertisers as a reference basis.
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