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Abstract

This study examined the impact of Information Systems (IS) on online purchasing. The IS
Success Model was integrated with Trust Theory as a variable to the relationship between IS
quality and intention to purchase online. Three hundred valid responses were collected from
online customers of an auto supply chain store located in central Taiwan. Structural equation
modeling was conducted for data analysis. The results supported the hypothesis that trust and
satisfaction resulting from combined system, information, and service quality increase intention
to purchase online. Therefore, trust and satisfaction have critical enhancing effects on the IS
Success Model and its relationship to intention to purchase online. The implications of these

findings for both researchers and practitioners are discussed.

Keyword: information system success model, trust, online shopping
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