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Abstract

The purpose of this study were: 1. to develop a suitable inventory of affecting
word-of-mouth disseminating factors of purchasing outdoor appliances for the elderly, and 2. to
verify the reliability and validity of the inventory of affecting word-of-mouth disseminating
factors of purchasing outdoor appliances for the elderly. The subjects were the outdoor
appliance consumers for the elderly over fifty years. There were 396 valid samples were
collected through convenience sampling. Eleven items were developed in the inventory. All the
items used Likert 5-point style (1 strongly disagree, 5 strongly agree). Exploratory factor
analysis was used to explore the factors, and then internal consistency was used to test the
reliability. Additionally, item analysis was used to verify the discrimination of each item. The
results showed that there were three factors: sender’s expertise (4 items), receiver’s expertise (4
items), and tie strength (3 items). The Cronbach’s « of three factors were 0.82, 0.87, and 0.71.
The cumulated explained variance of the total inventory was 69.129%;. According to the results,

the inventory had acceptable reliability and validity.

Keywords: sender’s expertise, receiver’s expertise, tie strength
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