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Abstract
Today's enterprises need to increase R & D resources, the key lies in the constant R & D
and innovation. In particular, the current market changes quickly, increasing market risks. In
order to survive and develop, companies will need to maintain the status of the product with a
sustainable competitive advantage, need more innovative R & D and marketing personnel,
and creativity is the essential condition of the two department staff.

In this study, the marketing planning staff of the questionnaire measured the empirical
data to prove the creative personality of marketing creativity. The results of this study can be
used as the basis of the enterprises in the screening of marketing professionals and so want to
get into the field of marketing talent as a lifelong learning reference.

Keyword : creative personality, creativity, marketing creativity, innovation
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