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ABSTRACT

The research discusses packaging design communication via "Five Senses" approach.
A good packaging design can improve the positive senses to form positive recogni-
tion and consumption attitude. Packaging design focuses on the sensual contact
rather than vision, and could be viewed integrally including image design, material,
flavor, and rubbing sound. Packaging design is a good theme of five senses, and in-
fluences consumers’ evaluation via senses of sight, touch, smell, taste, and hearing.
There are many products with various “addition design” to transmit the five senses.
However, “green design” concept is ignored. I think that a good packing design with
five senses should be based on the consumers themselves and product quality to
meet five senses integration and spiritual needs. Current researches show that there
are 32 cases of five senses combination, and 16 (50%) of them excluding vision
condition will be discussed in universal design section. The rest of 50% is “Vision,
Vision + Touch, Vision + Taste, Vision + Olfaction, Vision + Hearing, Vision +
Touch + Taste, Vision + Touch + Olfaction, Vision + Touch + Hearing, Vision +
Taste + Olfaction ~ Vision + Smell + Hearing, Vision + Olfaction + Hearing, Vision
+ Touch + Taste + Olfaction, Vision + Touch + Taste + Hearing, Vision + Touch +
Olfaction + Hearing, Vision + Taste + Olfaction + Hearing * Vision + Touch + Taste
+ Olfaction + Hearing” 16 combinations in total. Vision alone doesn’t meet the
combined senses and is not discussed here. According to the researches and experi-
ments, designers from different countries apply five senses in packaging design in
similar approaches. A study sampling 48 pieces of 24 themes from domestic and
foreign countries show that “Vision + Touch + Taste + hearing” method is adopted
mostly. There are 6 pieces made by domestic designers and 7 pieces made by for-
eign ones, and the sense of touch is used more than other senses. The number of
“Vision + Touch” method used is about 92% of the food packing design research,
indicating that it is highly possible that designers from different countries apply the
identical packing design method on food packing.

Keywords : five senses, five senses design, synesthesia, packaging design
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