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ABSTRACT

Service design has become an emphasis of business operation owing to the domestic
development of creative life industries. This industry stresses the core knowledge,
higher aesthetic sense of space field and the experience of service process. The de-
sign of service field is undoubtedly the priority of expressing the service design,
which directly or indirectly influences consumers’ experience and feeling. The study
purpose is mainly to understand the design element of service field in the creative
life industry and the experience feeling. The research subjects are the businesses
which have been evaluated and certified by the “Development Program of Creative
Life Industries” from the Industrial Development Bureau, Ministry of Economic
Affairs, and have been categorized into handicraft culture, interior culture, food cul-
ture, life education, natural ecology and specific historic culture. The reference is
collected from the Design Quality and Experience of Service Field Scale. Ex-
ploratory factor analysis and structural equation modeling (SEM) are adopted as the
statistic methods.

The results are as follows :

1. The evaluation model of service field design quality is divided into quality do-
main, management, strategy, design element and experience.

2. The quality domain could be further divided into technological quality and func-
tional quality. The management carries design creation, management service, and
consumption feeling. The strategy includes information culture, audio-visual de-
sign, decoration and exhibition, circumstance, and material. Moreover, totally 21
features, including picture design, music, color plan, etc., could be found at the
service field design elements. Finally, the types of experience are sorted into re-
liability and joyfulness.

Keywords : creative life industries, service frame, design quality, experience and feeling
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