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ABSTRACT

With the proliferation of the Internet technology and the popular use of browser,
on-line shopping becomes more and more popular. Therefore, the vendors put out
diversified functions to serve the on-line users who do shopping anytime and any-
where. Because the on-line shopping systems platform to be more complicated than
traditional one, the user interface usability problems becomes a critical issue. Take
the Yahoo'!kimo shopping mall as a test platform. We offer three typical tasks to in-
spect the user interface to find its usability problems where on-line shopping in
hypermarket of B2C e-commerce. These usability evaluation results that can help to
find the reference of development to the e-commerce web interface. In this paper,
the data collection method of thinking aloud was adopted to record the participant.

The video images and verbal protocols were transcribed, segmented and bottom-up

coded. There are 121 problems of usability that could be classified them into 9 types.

The usability problems can be classified into five usability evaluation indicators by
reviewing the related literatures, satisfaction, efficiency, effectiveness, presentation
and help. In particular, the satisfaction is the most critical factor that affects the user

to continue using the website.

Keywords : e-commerce, on-line shopping, usability, thinking aloud
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