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ABSTRACT

Since The Human Environment Conference was held by the United Nations in 1972,
human beings have been thinking about what the environment means to the mankind
and the concept of “Green” has also been gradually accepted. In the 21st century,
with the emergence of a customer-oriented market, penetrating consumers’ psy-
chology has become a requirement to businesses. At present, the lack of under-
standing and familiarity, rather high prices, low accessibility to green products and
an incomplete recovery system are the main reasons that prevent people from being
green-product buyers. Therefore, this report aims at understanding consumer’s con-
siderations while buying green products, categorizing consumers according to these
factors and sorting out the difference in the demand of different groups of consum-
ers. By conducting opinion polls, analyzing with SPSS statistics software, applying
colony analysis and one-way ANOVA, what the cognitive, behavioral and back-
ground factors have to do with a purchasing decision and what influence the green
consciousness has on consumer’s psychology have been discussed. The key factors
of designing green products, such as good functions, easy operational interface,
highly compatible appearance and environmental protection performance are further
discussed. Last but not least, the design standard of the research and development of

green products have been addressed.

Keywords : consumers purchasing decision, key factors, green products
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