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THE CONSTRUCTION OF EXPERIENCE DESIGN IN CREATIVE LIFE
INDUSTRY-TAKE SHIN-GANG INCENSE ARTISTIC CULTURE GARDEN
AS AN EXAMPLE

Cheng-Lin Wu', Hui-Ju Ku™ and Shyh-Huei Hwang™

*Graduate school of Design
"Department of Cultural Heritage Conservation
""Department of Creative Design
National Yunlin University of Science and Technology
Yunlin, Taiwan 64002, R. O. C.

ABSTRACT

Starting from 2002, the administrator of Taiwan has proposed the developmental
policy blueprint of the Culture Creative Industry, which includes the Creative Life
Industry policy. The policy aimed at helping traditional industry to transform into
creative life industry. Generally speaking, the creative life industry focuses on the
inborn features of traditional industries, such as their culture, technology, and
knowledge. When these features are used to combine with the contemporary living
style and culture, it provides customers with opportunity and circumstance to learn
and experience through the process of cultural industrialization. Eventually, it cor-
responds to the tendency of contemporary experiential economy. The modeling of
experiential experience is a process which the extrinsic stimuli evoke the intrinsic
emotion, and in turn, form the customers’ cognition on knowing the traditional in-
dustries and local cultures. This study takes the Shin-gang Incense Artistic Culture
Garden as an example, conducting three methods: literature review, observation, and
interview, to figure out the fundamental elements of the experience design in the
garden and the strategy of creating visitors’ experiences. The primary conclusions
on experiential design of an industry are as following: 1. the culture and style of the
incense industry have influence on the construction type of elements in experiential
design of Incense Artistic Cultural Garden, 2. the elements of experiential design in-
clude atmosphere, activity, action, space, product, service, life style, and learning, 3.
the theme of experiential activity should be simple and develop by following the
core value of the industry. In addition, on the aspect of establishing strategies of the
experiential experience, this study also discovered the following: 1. the whole pro-
cedure of experience should include three steps: implementing experiential elements,
constructing experiential field, forming experiential experiences, 2. the life experi-
ence composed of the experience design elements can further the formation of the

style society.

Keywords : Creative Life Industry, elements of experience design, Shin-gang Incense Artistic
Culture Garden, six senses
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