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A Web 2.0 Approach to Analyzing the Relationship
Between Web Interfaces, Trust and Online Brand
Equity—An Example of Online Bookstore
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Department of Business Administration, Southern Taiwan University of Science and Technology

Abstract

The dynamic and interactive features of web 2.0 have become a main interface for online marketing.
However, the previous studies are inconsistent with regard to the interface and influence of web 2.0. In this
research, we developed the concept of web 2.0 interface that includes interactivity, participation, and sharing.
We further examined its effect on trust and online brand equity. Our findings suggest that: (1) the developed
questionnaires of web 2.0 interfaces are a reliable and valid measure; (2) web 2.0 interfaces and online brand
equity have a positive correlation; (3) brand trust serves as a partial mediator between web 2.0 interfaces and
online brand equity. We conclude the study with some suggestions for practice and further studies.
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