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A Study of Taobao’s Website Characteristics
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Department of Marketing and Logistics Management, Southern Taiwan University of Science and Technology

Abstract

With the development of global networks, consumers can easily obtain product information from all over
the world. Many famous global brands are optimistic about the online shopping markets and opportunities. They
have set up websites to provide consumers with direct online shopping and global delivery service. Some
popular shopping websites even resort to free worldwide shipping son as to encourage direct consumption. This
study will discuss the most famous online shopping website in China—Taobao. In order to plan a better
marketing model, we first investigated consumers with different involvement factors and different usage motives
to see whether their shopping behavior would be affected by the website characteristics. The front part of the
questionnaire distributed 60 questionnaires, but the number of respondents who had used Taobao shopping is
only 12 people. Therefore, upon looking for another grant formal questionnaire, the participants were exclusively
shoppers who had been on Taobao. Those who were given the questionnaire were a total of 128. Then, we
analyzed what kind of website characteristics can attract online shopping consumers more, based on statistics of
demographic variables. This study is based on the questionnaires filled by shoppers who have shopping
experience in Taobao, and thee data were quantitatively analyzed by using statistical software (SPSS). As a result,
the present study shows that website characteristics have significant influence on consumers with different
involvement factors as well as usage motives. Accordingly, the website characteristics could affect the choice of
cross-border online shopping platform and the final purchase behavior for Taiwan consumer. In general, the
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present study provides valuable references for sellers wishing to startup a cross-border online shopping platform
in Taiwan market.
Keywords: Cross-border Online Shopping, Involvement Factors, Usage Motives, Website Characteristics
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FEoTHT  FREEET I S T A SR R UIRE S B 2o nVaTam - AR B S R YR R i
{ERAFZEY Y

BT $T A B S T AR EBUS B BT /ot - RIEAH AR EREEE - IEXHE
HRHE R A S A7 - S S BRI E S B EE G2 MR S -

AT T2 BRSO A BB B YIS AR E - (EHE - Mt e S8 ET R
PRI ARE S 8 S AT B AR 3 i G - S5t 128(0 - RS El 7y AIE I SPSS4ia ik As AR AT E R AT
AR /K AERTE F50.05 » 1388 DU T S Ri oy A T A S 72 R THRET Bl - B S e i - BB TH
FELGER -

AHFE X ZE LASPSS& T HTHRAS E B R ity A > RIS TEARE T i /574 > RIS
SR [EIVARRAME » 24ERBFA0T ¢
1. 4k 33t & 47 (Descriptive Analysis)

AREHFERRABCISET r AR AR N OSETEE 0 Ah - BREREE ~ Booth - P g
72 FEIL T RS2 E 2 8 N ER R R I BT R Z AR o W] SR AR B B AR SR R
HESEEETT & ERPIIBEBUEREE ZBP SRR A M — RS MR -

2. i B 4 #7(Reliability Analysis)

ABHZE(E S oA F ARl &% S 8 i 2 R G BERY AT ERE - it 2Rl S MIEEG EAN
= —2 M (Internal Consistency) = DACronbach’s ¢ {BEaRErEEFEHI[{EF - ‘'E Cronbach’s g E#kE > FTm
AR A B MEROR » B — 208 — i = > Cronbach’s o {B £ /DEK]20.5(Nunnally, 1978)
Rl > AIHZERH R a [ERR0.57 B8 » HER R T ISR -

3. i ﬁ%‘a‘ +7 (Regression Analysis)

FbRat S HEEIR R 2 DR - AUT7ER AR o i R R R B R 2 MR AR MR R - R 7
M8 EA AR IR 2R (VIF) 5/ NP LORER FUE Fon TRORI B TR M4 M R AR - JRENSLGR MY A B EE S
T £ T B B P B 2 R2(R-Square), 5 H E (% (coefficient of determination ), R2Z M ik Rt
W REE L RRRRE IR/ » ERZFINOF R BHR LA GRMER R FAE - (REZEMIFT » 2002) -

B FEA R

- E SR ERBHE

REEEAREET AT H I e e R i - (B G HVBRAR R II DARE R » R Feie AR A5 A
ST AETEESIR N - AV EEBRE EN B E AT RAVEERER - HH R
AT Y 2 ROt 38T > DA T fR2ai B HRr It ol - 2R ARSE P pTaa TRy S T B R ErT
EEDHT  BESBEENERE - SEEF MR KBRS SR EER Y FMaHERREE KT -
AT FI S IR e Bt e R B AR AT AHET T Bt i e BLRg

S
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(=) # R BHRAA H

IER GRS U 1281 » S 52 By o &K AR i 2 i E S > AR GRGTETR
B2 iRE - NIt WRE 2 G o B TRV 2 BEASH - FIIRE RIS - SietH MR - &
&~ BETEE ~ P A F TR I - T EARE R - R B RTIN » FEFEAR261.72% ;
R4 N 0 &91538.28% o DIFEHRIEAKE - T EAEFN21E305% 2 0 15 T742.19% - HAR 3124057 2
[l > 1H734.38% « DIAEEENRE » ARG 2R » EFTAEA 2 56.25% » HRX A AH
B - AL FTAIEA 2 40.62% - 1£~F39 AU A# 5y » £22L30,001~50,000 T 5% » HASFTA A 2 32.03% »
HAUR50,0017 LA | AERTE1EA29.69% -

(Z)FETBERPaLH

1L BEE22%B 4 H

P (validity) 7347 (R FE R FE Ay EREN: - TREITHIE T BAEREE HI b 78 & AH U £ AT S s TEAAE
AWTEAIBENTTE H ST AR ZE - (FREIE - ubR e S EREETHRZE S FIARZES T2 E
[k f53% (Principal Component Method ) sz i A 88 52 By (Varimax) SR ZEHY £ 2 RS I R 2 0 W0ARSE
Kaiser(1958)Ff 155 =~ #f FHREAE » ZZHURHEUE (Eigenvalue) KAIRYILEIRZE - Wi fr H iz N E & &
LEEHMERHA0.5 AYRITE - B2 R Z RS AR RE (AT REIEM R > DUKS SR 2 R 4 e = e -

RHFEH IR G T IR 3 & 2 IR BT RS R Z e e B AR E - (ERHEE - 4
VRS ERTA AT - BB L2 AT ERE » BRSNS R4 -

2. > Fk

BARZZESEEMNEEHERE > 7ilE TEARZ ) ~ TERRZ, - "EHERZE, - DUTHE
3 B ZE TR > WEH RPN -

L+ F&

I 2 RF LA AMERTTE - FE(E F2.609 - RiEfRRRE 5 S f365.220% » EFon it B
VIRVEEE - fERE N DB AR REZD - M AE R » SEATRK S EEaEREEYT
KL LR R 2B A BB S E AR - tg sy SELEH R A A > B4l A e B A
) F
()2 &7 %

I SR A AERTTE - A £52.508 - RIS R [562.690% BN A E T AT AEE
YIRS > FZIEEERENE L tEEERtEE S EANE L ek ERERmmER > BE
FEH R R i R -

@) & 7%

I SR A AE R TE - FHEE F52.678 » RIEARRRE SR 1366.940%  EFRNZHIE GERRETH
ECEARR R —REEIET A EAEREY) - B g e B 4 s S PR R BT A Y -

3. R HH

EHEM o EMEE RRE - ol TESEAE, - TEWER, - TEHIRS, - T IRESR
> DUNSHHEAMEmERZETIRH > WEEHN N R2FTR -
(D 4

I SR Z A E R R A £2.177 > BIEfRRRE R E R72.579%  ER T E g2 ERER -
(e EEN (e ~ TR EEAEI S EE - EEYIRCARN R T BRI E RS THE -
()rs @ 71

T E R R A I(EMIH - RHEE /2.237 - BRI R RT74.569% » EFRRTIHEGR NI EZ
{EFERVEC AR TS ~ FTZ T LAV - T R4 ERAVIREE - MRS B T -

S
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(3) F 3 PR A%

I R RZFE A ERTTH - RiEE F2.365 - R E Ry78.837% » B2 E a0 I LUES
R AN - OIS A SR EEE ~ s MR EME(E ) B3 BB S ST aEETHE
VIR -

(4) rh P 45 2

I R RFELAERTE - FEE £2.110 - RIEARREE SR E 1570.339% » ISR AZHTIE 05 1] E FHT
A on ~ FREIRE AR (EAVEEER - R E RS AR AEER - T e e E RS H L -

4, RezbiFld

MR R EaMEEERE > 7AlE TH®ERET,  TABSIE,  TEERE, - TEeMk
P o DUT St EMESs SRR ETHRH - AT FR2FTR -

(D)7 =®3*

I R RFLAMERTE - FHElE £2.913 - RIERREE R ET72.816% » SR ER TG 2
TR EE S IR o - PR R R - BRI E IV E R E E S - TR S
TE » 2% B YE4uERY R -

@ 73l

I SR Z A ERTHE - FiEUE f52.623 - RIAMPEE S E F87.441 % » ISR ZHIE 00 M A B4R
P MR S R ~ Y TR EERIE R - IR G HIEHIRE B B REFRE B 7y T g » #2sT
A BN R — -

()% » PR3

I R R A IERIHE - FiEE f2.312 - RRAMPEEERE 577.066 % @ SR BRI E AR
A ~ FTERRRHIN N A (A S S i /B E R E R S R ER P IR IR =AY -

(4)% 2 %M

[t 2 PRI 2R (R » R EUE 52.407 - BEFRfRFEE S8 [580.238 % » 12 RN Eve o T S B4
YD E BB E N E R BB RE R LN - R ELEMER - HETHRELEERET -
BEE T Y EA IRERY -

CHOFRERL22GRL¥

{SFE (reliability) Sy AT FER I I E T B AR5 R 2 — 2 siig e M » AZELiCronbach,,s o {AE{ER
T Ifr &8 AR ZE ~ (ER B - 48UhEEE > G REE A — 2R - MBS EHRE (2008) AV o
EAN0.7 RIFRTEEES - /17720.6 20.7 HlFME » #5005 AR RILERFERER - B5T80E
REARH -

EHARZESZEARE - ERRZ - BFREZ > EHEBERZETESEIN - FESMER
BREARZE - ERAE - BRERZEMEE SRR ZAICronbach’s a /1740.832~0.796 » By =ji20.7 > [h4h
FERHAAMFS ATE RS 2 SE M BN E S B A HE RS 2 N —BMERE - (SRR RN
(F&2) Firs

TEfE BN & A EOA ~ TEER] - Bl - (IR > A EMERZETEE SN - 3
FEAMT4E RBURERSECA ~ WEY(ER] - BRI ~ (RS > AE 87 25 HE K Z M Cronbach’s o 7Pt
0.875~0.789 » B/E120.7 » [L&E SRR EAAIRICE [ FH NS AE T EMARE S A AHEE R NE—
AR - BRI REE (R2) PR -

TEHEE R RS S M EEGT - WA 1E - BRRE - Z2RE - AEmEMERZETEE SN - 3
FEAMT s REBURM E G ~ WAS1E - FRIRE - L20riE > AE % SR E K Z P Cronbach’s o 7]
0.928~0.844 » & 5120.8 » [LAE R A ATHT EAENERF RS T~ A(E BRI Z B B AMEE N2 NE—
AR - B SITEREEN NRER2) Fn -
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22 HrFR2LFR A

REE | 5r7EH4E | Cronba

B | B& RE& | B " ,
= | =8 THEAER wE | | PER | REMG | o
H T DY EE iR 0.833 0.664
A | EEEME LA RG> BRAGREREEN 0.861 2609 | 65.220% 0.712 0,819
REWEMAZR BB HEEMEEYIRE | 0731 | ' 0.557 '
FE B AIR o ST E B YR 0.800 0.639
i % EHEEEYR  RE(FERERAER 0.826 0.655
A | & | TEEEREEYR > REZEEER SRS 0.827 2508 | 62.600% 0.657 0.796
TEAEREREY) > e E e E 0.838 ' ' 0.665 '
= EHEEEYR > Reh el e S EENE G 0.661 0.469
i R H AN DI EEEY 0.805 0.639
2 | REEEEEMAERENEmES 0.874 2678 | 66.040% 0.739 0.832
P R Y R B S SN T ) 0.866 | ' 0.732 '
KEBiR AT RS 0.719 0.543
B | E ey S ER AR 0.835 0.632
B Dionmemrm s s anmm 0883 | 2177 | 7257% | 0714 | 0810
A | EHEEEY TR RS 0.836 0.635
0S| e e o S R R R 0.834 0.640
fi }F% EHEEBEYTZZ 007 0.907 | 2.237 | 74569% | 0.765 0.829
| A | Y o = AR EERE 0.848 0.660
g | 2 | IREEBY I LESESNELES 0.864 0.701
e | pg | AR A S AR AR 0917 | 2365 | 78837% | 0799 | 0865
B | RS YRE T BIMER BLEAE (BF 50) B 3 0.883 0.735
k| e T B S R 0.762 0.526
Z’;:i T EIEY) R 2R 4 0.870 | 2.110 | 70.339% 0.679 0.789
g | (B T R AR I A 0.879 0.693
p T S T USRI S R 0.856 0.732
?g TR R SR 0.865 0013 | 72816% 0.749 0,875
| E R E RS E S 0.890 | ' 0.788 '
| R TR AR B SR 0.800 0.658
MY | AR i A 0.937 0.857
;E_J Tl by 0933 | 2.623 | 87.441% | 0848 | 0928
. B | HEENKSREREEERAE RS T 0.935 0.853
| | OEE R R RS (EA 0.800 0.603
b Dommnprsmsnon s 0913 | 2312 | 77066% | 0772 | 0844
B | HEEN R R SO e 0.915 0.773
g TSR E T Gl B R A REN 0.841 0.673
AT HER A (N B R PR 2 5 Y 0.934 | 2.407 | 80.238% | 0.835 0.877
& | AT S L EEEN 0.910 0.788

(5% 2 AhFEEEE)

(2 DRE &L

BT R LR SRR ER - IMER B aH s (LB S -~ JGuEEE Rinin g
(FrE8%) EiTthE  HaEEREEANFRIAR - F£R3T - AR RERE THENET ) WRZEL
FEARHEEEZR (FpEBEAN0.05VEEE/KE) » MAREMRE "TRNESIE, ~ "TERRE, ~ T%2
Rl Z(ERZERIEEEEEZRE (HpfEE/NR0.050FHEKE) -
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23 Bulhptipl L8204

mEER e |t P fi

MHERGET ( ;égg; ) ( Iggg ) -1.355 0.178
WS [ é:éégg) &?g?g) -2.800 0.006*
& PR ( gg;gg ) ( figgg ) -2.729 0.007*
i ( > 1707 ) ( ! ot ) 1428 0.015%

S *=P<005 () PUEEE

WARTFEHS-1 : N ERERIE AR LR S 2 2 RAVRERAL -

RPRET iR Z STHEAEEF T SRaNRECEARETRE S FRHFEEH (HHEED
LR EAERE N R NS GIESED BET2BERREUMT  HESREENRIFTR - fER4
o REFRZBEE TEESET) ~ TRESIE, - TEPRE, T ZetrE ) DER R R B
BEEAER (RpEEAJR0.05HERE KAE) -

BOARRTFEHS-2 R EEIR AR R A RRE 2 2 RABRERA AL -

A4 EERRpLEE S RERE KL

G2
mEvEEss: | 20 BREAT | 21~30 3% | 31~40 5% | 41~50 3% | 51 pkbA L F{& PH Duncan
(L) (2) (3) (4) (5)
(n=3) (n=54) (n=44) (n=27) (n=0)
A EET 7.0000 7.3380 7.9318 6.6852 0 1.591 0.195
NEG |2 5.4444 5.5309 6.2273 5.2593 0 1.569 0.200
=Y 5.4444 5.8210 6.0227 5.5926 0 0.329 0.804
AR 5.7778 6.2284 6.1515 5.4074 0 1.012 0.390

** 1 p<0.01; *: p<0.05

RS AEREEZ SHEEEE T ERERNREGREARETAR  WUEEEEREBE (£
HER) -~ WubFE4EERNEREHREY GIEEY) BT2EEE R Hige R EHEAIRS
AR - FERST > FEBEEEZHERE "TEESET, - TWEEIE, ~ TEFRE, - TaekE, [
(ERE AR SRR (HNp(E S ATR0.05HBE KA ) -

BUARRZEHS-3 : RENBEREERILRHE L RAEE 2 ZROESRA KL -

25 T ARRAFREEEL S RERR KL

HERE
AENAESES 1':'):‘ = EPE_EJ% (2) 7(253[%& Eﬂ%(}ﬁf )U\J: F{E P{H Duncan
=) | 3 | (=sp) (n=72)
JEGE | 67500 | 7.2500 | 7.6346 72396 | 0298 | 0827
AZ55[E | 7.0000 | 50000 | 58910 55926 | 0467 | 0706
%PMRE | 70000 | 53333 | 59359 57639 | 0274 | 0844
24fffE | 70000 | 56667 | 62692 60182 | 0518 | 0670

** 1 p<0.01 ; * : p<0.05



24

R P HUA Z S B AR AR M e Al A ?EEE\—% BENER
£

FFE HELE A0 555 2 J 2015 426 /7 1130

S AU R 5 28

(HEZED -~ EurEMERENR BRNEY GHEEE) ET2BEERE > Hie SR By
RO - FERET » REINEEFAZBFEE "#ERET, - TRESIE, ~ TEPR%, ~ T%&
ORI PU(ERE N ZR B R 2 R (HpfE A 0.050 B /KEE ) -

BOARZEHS-4 : RERHS AW AEENsR I E R ARRE 2 RIS RIL -
%6 F3o e r fprbiFii S REREEKLIT
PR HUA
5000 J¢ 5,0001~ 15,001~ 30,001~ 50,001 ¢
WIEREE | 15,000 5T | 30,000 5T | 50,000 7% DLE F1E P{& | Duncan
(L) (2) (3) (4) (5)
(n=9) (n=24) (n=15) (n=42) (n=38)

R 7.5278 6.8021 8.2167 7.5000 7.3026 0.848 0.497

NEGIZE | 5.4444 5.0556 6.2000 5.8730 5.8158 0.970 0.427

EEg | 5.3704 5.3889 6.3778 6.1349 5.6754 1.109 0.356

ZfRfE | 5.9259 5.5972 7.0667 6.1667 5.7281 1.430 0.228
** 1 p<0.01 ; * : p<0.05

(I BFF T R IN A4

HHBE AT 72 Ko MR R b 7T B B T R e 4
siPearson MBI AEURECHE » TRt Ry - HEMR-1 21 Z/H >

HIEAER

-1 F0 2Ry T EAERE

+1 2R R T IEAHRR

ARFFEERPearson MHEH TGS T B ARE ) -
HIAHRBATERE - &XPearson FHEH T AIHIE 2630

T EARRR REUR0 B > RIFOR R Fe S AR -

RER 28 T e 2 T o e 4 PR o L (5 P AH B (B
-1 EICRAIIE RS T 48
[z » +1 BRI TR SR T @B IEAERE

0 %

"EEFEN ) DU T R 2 SN R 2
"HWARE

TEEFENE ) DU TR ) = (R

I BUN B F PN 2 1T B S A IERBER G - ONE B S R E AR E R - RN EY
SRR E R S AR SR e P AR BIRAEIE - ELOE B (0.795) LR AN ZR(0.612) 2 B 14E:AH

BRI - HARRA R BRI T RT -

17 L6 BPT BRI N A A

BARE 5= A E% A A
Pearson fHfE 1 707(%%) .612(**)
#* =
PR S (%) 000 000
Pearson #H % J07(*%) 1 795(**)
A3
BRI BENE (BR) .000 .000
p— Pearson #fH[EE .612(**) 795(*%*) 1
T BEENE (2R) 000 000

i T FERREKER0.010 () - AHRHEEE

i A 4

R 531 (Regression Analysis) 3 %2 FH FE e & W9 (6 8 (B AU RE B B R SR BRI 5 - HEVIERS TR 2

AAERE ~ AHEEDT R BRI - AR R PRET R
BEEAFE Z AT TR SR AR A i EARIR T ees R BRas
U o3 Afris it 2 - BoAx

CBARE - (EH B S

A T R
GRSV E SR -
R4t (Durbin-Watson Statistic ,fiifED-W{H) » DAMERIFE AT 70T -
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B EAID-WE T HALSFI2.5 7 [ » FFomirE 2 i B BB AL ED-WEBINORREH E A EN
B HAERE -

Al oA R BB AR I 22 (VIF) /N L0RY R SUE s TR TR A S M R » JRBILAR R R RE
RERE  fEE G E i E AN EE ER2(R-Square), 5 ¥ 12 4% (coefficient of determination ), R2/ZFf A fig
R R R R B R RE TRV N B R2FF RO R B B 2 A SR MERR (A AT - (SR E 2 LA - 2002
HEZE > 2011) -

1 kil Flr2 e e
AUERF TR R B B W ANRS R IESE R - BT BB O - SR N RS Fon »

38 s PFHEH > TR L

LT BiE T{E P& VIF adj R? FE D-WiE
[ERNCESES 0.580"" 7.985 .000 1.000 03317 63.768 1.899
R 0.459™" 5.792 .000 1.000 0.204™" 33.549 2.340
THHRE 0.526"" 6.934 .000 1.000 0.270"" 48.077 2.307

*** 1 p<0.001;** : p<0.01 ; * : p<0.05

R square —f&iERZE AN 0.3 @ BEA TR EHEBEEE RS - EXRREAART T - (HE 8 EfVEM
NZ BB Z R R square B/ 0.3 » R HAEUERF M2 BN E AN SFRZ AR EBER AT
W OHEEE O AR EMEEFE SN - BN FERELRZENEEEE -
(1) A Fl R e et Bk

AR PR B A RZ8 A BSR40 2 17 R BA BEE R %:(B=0.580, p<0.05) » TRl ARZ L A Z K
FHREEIER I REE RS R EsEEE s B -
HOARRAZEHL-1 - B AR ARHE S & AR TR B SRR T R EER R -

QA &FF o gt Bk

SRR R B S R ZR0P A\ S il 2 17 Ry B A BE A (5( 5 =0.459 p<0.05) » FoREEMN R F A ZHE
HERNHE IR RS > RN R B -
BAIZEHL-2 | EmERRS AN EE G @R T B ER T R RESRIL -

Q)R F1 o e riis Bk

LSRR IN D A S 2 17 B B A BEERA (5 ( 5 =0.526, p<0.05) R ERNRE S A ZHE
HERNHE R RS > RN R B -
BABIZEHL-3  FRERS AN B E G @R T B R T RV RERAL -

2. R B PP A
a2 B S R IR TR TR o RS RI AR -

29 e r BB Ea N

ER LT BiE TIE PE | VIF adj R FE D-WiE
{ERS A 0.559™" 7.569 .000 1.000 0307 57.291 1.815
B {E A 0.643™" 9.427 .000 1.000 0.409™" 88.867 1.892
&R 0.770™ 13.537 | .000 1.000 0.589™" 183.246 2.032
NG 0.712™ 11.386 | .000 1.000 0.503™" 129.641 2.069

*xx 1 p<0.001;%* 1 p<0.01 : * : p<0.05
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(D) o &8 e b 12 M 14

IR L P By (AR B AR S B P I I 2 17 R A 5 R (8 =0.559, p<0.05) » F~fiE
ANRZH A HEE G NEEE R RS » A2 s S -
BURRZEHL-1 : [HARRS AR HEE G 2GR T R S RS > T RAVIRRRRIL -

(2)pdr | & e rbiF it 2 B T2

IR I B (e P By (AR AR B f R S B A 2 17 Ry B B2 B (5( 8 =0.643 p<0.05) » FIRE
mRZE A ZHEE R R R A - s nE 2 -
AR HL-2 | EREES ARNHEE G2 M B RER T RIRSR KL -

(B)FF PR AL L2 e b 1 2 B 1%

AU MR P B R (B A A e S R i 2 17 R AR B RAI(%( 8 =0.770, p<0.05) » 1%
HRRZESAZHEEGREMEERF R E SRS - HNPEEREE Y BAs -
HAREZEHL-3 | BERERS AN HEE & AR T B R 2 T RV RS R AL -

(4) TR PR 45 % 82 e = g 3 2 BE T

AR 1 B o FH B B (S A B IS e 2 1T R PR BEE R (5( 5 =0.712, p<0.05) o fh
HRZ A EEGREER B R - K asnis s B -
BARTZEHL-3  FIRRERS AN B E G @R B ERE T R BRESAL -

A

LA EZ BRI BB AT S B AR R - ST AINR ~ (L R M B s i e
TTRETERET - AU R 5 W &S E MY e - EIRAER DT SRR 7 A BRas i 7e
st 3 A HARSER ST S B SR RS B LI AT eV &l > IR E RV R T 1| > AR RGBT S B 25
HZ RS AN MR A A R I B 1 LAVERR © 2R A ey EBEERRERI T -

- S EL

AW LIRS HEE N AINER ~ (EHEMEL S SR T S i 21T R 8 > JeUERETN
BHEHEENENE AR B0 R B R s B s sl 2 17 Rt - BT
A EEHERAEEE - BEGRIEEEAVEISR LM B LS 21T /ot - AT
Fi T BRI A R R R - AN BIHTE E Y - R AL KA B TR
Py EEUIFEEIG - SR DASET BB T 08T DU AWIE 2 HEY « ASCH=(E0T5t HEY > B
RAAELFZ10

FIAVIEHE Ry EEE RS E S G B AR R M BEBNIT Ry &l ITEERED

NERHBEARNE « EmAZR - HHANR G ER G 2@ RS  BHEEER  ElE—Ht
FEHHY > U E S 8 ANZON B Z IS8T/ - 41[FCaruana A1 Ewing (2006) HYBZEH
fet - OH BB AR AT A N R BN B B W e B R HIBTRIRE AL - By DAL PR
HEFES ANFHEE 2 IEREMIT Rgharey -

FIANIE HEVA Ry PRI FIEFHENRA R S - B 2R T B S ATy - 4K
IIMTEESREENT  (EARECA - JEIER ~ BRI - (RIS 2 A FIE O B B G 2 bR e 2
FEHMEREGER > ERGE AT EE > R E SR BN RO T B AT R - e
Brown et al.,(2003) 48 PO B 8 o3 Rl A AR ~ ORTATR ) ~ QOB ~ T MRS ~ fEREE R

S
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210 2P LABRAEFPT B %

i 56 MIEGER

H1 : PARZEGRENEEERERZTR -

H1-1: [ ARZS ARHEE &ML B sim i o T 5 - AT
H1-2 @ EmRZES ARHEE G IR M B rsim el o Tk - A
H1-3 : [SERZES ARHEE G2 M B sl T, - DA
H2 : EAEERENEERREE TR -

H2-1 : [EAS A B A B 2R R s i 2 T - A
H2-2 : [P RIS E B & 2 AR R I S B s i T - AT
H2-3 : Bk EhRA N S & 2 IR I B i o T h - A
H2-4 : EERRORENIRA N B & 2 AR R I S s i T - DA
H3 : BRI BRER 2R -

H3-1 : A ERIME AR E B AEE 2 =R - DA
H3-2 : K ERVFi AR E RS 2 =R - AERIL
H3-3 : AEIRVEEEE AR FEAEE 2R - AERIL
H3-4 : A EHF U ARG 1 E B RS 2 25 - BRI

(ERIERE © ASTFe B2
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