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Abstract

Now that advances in information technology, the use of mobile phones are no longer just simply talking on
the phone, it is usually an indispensable tool for entertainment, so this study aims to investigate consumer
smartphone brand image, price promotions, advertising effectiveness and customer on the impact of customer
satisfaction.

In this study, Tainan smartphone customers distributed object for the study sample, in order to facilitate
sampling for questionnaires, issued a total of 350 questionnaires were distributed 350 questionnaires, 50 parts to
remove the invalid questionnaires, a total of 300 valid questionnaires, indicating an effective response rate of
86%.

Statistical methods such as descriptive statistical analysis, factor analysis, reliability analysis, correlation
analysis, regression analysis.

Conclusions are drawn as follows:

1. Brand image, price promotions, advertising effectiveness, customer value and customer satisfaction was
significant positive correlation.

2. Brand image, and customer value have a significant positive effect on customer satisfaction

Keyword: aging in place, Long-Term Care (LTC), LTC services.
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