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Using Regression Analysis to Research the Influence of Corporate Image,
Price promotions, Advertising Effectiveness, and Relationship Inertia on
Customer Commitment
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Abstract
With the rapid economy growth of our country, prevailed education level of the popularity and the
advancement of technology, the achievements of increase in national income have resulted in the enhancement
for citizens’ living standards and the change of people's lifestyle. It means that the use of money by consumers
will also be subjected to a substantial change, resulting in the booming of financial institutions. Consumers’
requirements for the service quality of financial institutions are also increasingly be more stringent.

The purpose of this study is to explore the corporate image, the impact of price promotions and advertising
effectiveness study on the relationship between inertia and commitment to the customer, the Department of
questionnaires, and Tainan regional financial institutions for the study of consumers. The tool of SPSS
statistical analysis software, the narrative statistical analysis, factor analysis, reliability and validity analysis
and regression analysis are used as research methods.

The findings from the results of the study are:

1. The reliability and validity of variables in each study are very high in the present research.

2. Customers Tainan regional financial institutions in corporate image, price promotions, advertising
effectiveness, relationship inertia to the customer commitment study variables have a significant positive
impact part.

Keywords: Corporate Image, Price Promotions, Advertising Effectiveness, Relationship Inertia, Customer

Commitment
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