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Abstract
As more and more choices can be made by consumers to select the restaurant, the style of a
restaurant, taste and price of meals have become important reference factors. However, when
customers start to enjoy the food, at the same time, will also be deeply influenced by the atmosphere
of the store. When an appropriate store atmosphere is provided, more comfortable and pleasant
feelings of the dining environment can be felt by the diners. On top of that, the joint meal evaluation
can be elevated. This study investigates the relationships between the shop atmosphere of exotic
cuisine restaurant, consumer emotion and experiential value for consumer satisfaction. It was found in
the empirical studies that consumer’s emotion for the store atmosphere has a significantly positive
impact, while positive consumer emotion and experiential value can help to increase customer
satisfaction in the store, where consumer emotion also enhance the customer experiential value. This
indicates that the store atmosphere for customer dining experience can provide a higher value, and
therefore reside a better evaluation of consumer satisfaction. These results can be used as references

for future operation of the restaurant marketing strategy.

Keywords: shop atmosphere, consumer emotion, experiential value, customer satisfaction
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