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Abstract

Through rapid advancement of technology, communication channels for
modern people has become more diversified and at ease. As internet application
becomes more popular and user friendly, the development in communication
between people have seen great improvement. In the past, instant communication
software marks the pioneering era by dominating international phone call and
innovating new word usage and grammar structure for youth, but as facebook
introduces itself in 2004, it engulfs the whole word by demolishing past internet
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communication means. This research uses Diffusion of Innovations as fundamental
theory to explain the reasoning for shifting communication platforms of internet
users. The methodology of this research has eliminated contradictory and false
response, with 253 effective samples remaining. Using the remaining effective
samples, this research then uses Path Analysis to verify the hypothesis. The final
finding of this research shows that Relative Advantage, Compatibility, Trialability
and User Attitude have significant impact to Communication Platform Changing
Intension.

Key Words: Diffusion of Innovations Theory, switching intention of behavior,
Internet Communication Platform.
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FE4F  BPEFIE - MR TS 0 eveE
PR AR R I TR S S R B AT KR
B BREBEREIHAL > LA A HE
BREATVHRAMYEER BAEE
HOWBERLE -  ARURSLHMN
WS AR AL A BB gL o BPEfil
. (Instant Messenger, IM) 3 AT LA
EIEHEM AR A ETHEE LS > B
% eI NSRBI R 0 B B IA SRR RS AR
SR A ZE 0 B mw EMSN B 2%
Windowstf ¥ 2 a3k @ HES © #H
PRI IR B 77 PR @ S BE o AEMSN L A
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MR AATEALSEAEFTHEDY

HRE > BTG R ABF IR

(Innovation diffusion theory, IDT) A & 3t &

47 %A 32 %5 (Theory of planned behavior, TPB)
1 B RFT R e AR R S At > tE A K
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2. XRrIREY

FARBRRERHBEAESEZEA
RER WK S BpEFiE 3 (Instant
Messager > IM) LA & #t & 48 3k (Social
Community Website) - 3t B4 & B 89358 5
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KoLl £ R > Bk BEMBERER
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2.1 BNEFBENERES

"B BRI R o R — M BT A
¥ 31 F o B 64 Bk ¥ 2k & i@ T A (Nardi,
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BRBWEERENE  BEGABKROE
TR R RBEENERATAME
Bl FH B oA E ot = JE A Nicholson,
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ERFETREARILEN - FHARRF
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1993)e %t d 42 ik T E#ALEE , > RANE
B P AR Ak AT AR oAk 89 R B R R
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BREMEBEErIHRA N HEMED
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# 1 MSN #1 facebook  4E £ & 547
I Ak, MSN | facebook
Profile/Wall Yes Yes
Timeline No Yes
Ticker Yes Yes
Chat Yes Yes
Video Calling Yes Yes
Message Yes Yes
Group No Yes
Pages No Yes
Offers and Deals No Yes
Photo Yes Yes
Video Yes Yes
Tagging No Yes
Search Friends Yes Yes
Location Service No Yes
Notes No Yes
Question No Yes
Lists Yes Yes
Like No Yes
Subscribe No Yes
Links No Yes

B AR B MSN & facebook B 7 483k
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2.5.1 1B¥HEBE (Relative Advantage) :
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2.5.2 1S4 (Compatibility ) :
(Rogers,1995) 52 & £ #7 & &b 6948 1t
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2.5.3 M (Complexity) :

(Rogers,1995) 322 " 48 41 | 45 4]
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(Baudura,1986 ) &t % F &k 5~ — 4 A #
AR MRS 0 B R T VA g Ao E A %A
Freg AskAs Y o B b AR A @J%ﬁé@'ﬂT’ﬁ‘é
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2.5.4 ol A4 (Trialability ) :
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2.5.5 OJERZEt (Observability )

A% (Rogers, 1995) o4& & » THE
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3t 8 47 B 2 3% & R 7% (Fishbein &
Ajzen,1975) 432 M 4T %323 (Theory of
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Reasoned Action, TRA ) fr28 &t &key - &
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/
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RmiB LT LRI B RA L&
M o AR g A St EAT A IR R AR
BFABROHERATATE » B BAGE
WEAWITA RESEHREEE A
R tRe BB BE 3 ETAERE
eNT EBMEE 0 AR AR ERASRY
A @miEdm 0 b7 A RAE SR BhIE 3 2L
B ERNBERERZ— > MARR Y

Akt ETAEBE BB HZ

2.6.1 1TAEEB (Behavior Intension) :
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2.6.2 {TAREE (Attitude Toward the

Behavior ) :
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WemiTAHRENOHE A8 GEAN 4T
BiEh ) R TEHRTE ) RBB AR
& (Lee and Green,1991) - 47 &15 & &35
HM BT ABOER D FFEE XA E;r“: 3
RHNBAANERR & @AZE - Bk
%ﬁgﬁ?ﬁﬁ%i?ﬁ‘ﬁﬁéﬁ%%ﬁ
(Ajzen, 1991 ) c 4T A RE R E® » 4T
HEEBRAS RZ ITAHARELEY -
AATATE R AIK -

2.6.3 FEIRES (Subjective Norm) :
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2.6.4 51817 A% H (Perceived Behavior
Control) :
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3.2.1 BE—  AIFRBUERD IR
g

3.2.1.1 AB¥H4EZ  BIEXEL P Roberston
(1985)~Rogers (1995 ) #u Taylor ¥z Todd
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(1995) 15 i 48 4% % B £ 37 04 F 42
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ROBEMHBUBERFEEE

3214 TR A M ARIFEXEL P Ostlund
(1974 ) ~ Moore $2 Benbasat (1991) #fu
Rogers (1995) 45 H T A M AL ¥ o9 F
MmAEFRARETHRAAGEE  BERQ
B AR TRESS - Bt #HE
AT AR -
H4: TRHAMHBHREBFEQLE
32.1.5 THEM AR XK ¥ Rogers
(1995) 5 HTTBEM AL # KT RA|H
HHERABOERTURBRE - FH
B RBEAS  HAAIMOTREERDS -
Bt R EATFRE

HS ' THREMHBMREB A EQBE -

S

i



1BER{EREFRRRERITABIR T —LA MSN K facebook Al

3.2.2 BEC ~ StEITARER=IRZERA
E

3.2.2.1 A& & 4R35 UBK P Ajzen #2 Fishbein
(1975) ~ Lee #2 Green (1991) 35 & & &
RIEEBHAN - F - WRATABFNE
mxE@EHE > TATARERLER > A
TAHEBALS - Bt REUTFHK:
Ho: REHBMIBAEARE -

(=) £BME - RIFEFK T Ajzen 1
Fishbein (1980) 35 & £ B MR e A4 & H?D
B ANFIHE F 45 RAT AL G T R A >
TEBRRELD  REZIIAGRBE
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H8 : o RATAIEHIHBILTE A L
Vi

4. HRAE

41 BARE

AAREFAGEZHE » RZLEHE
W& 5] 5 A 18 A 1B facebook 2 Bp B 38 A ¥k
BayiE AL > BBEBEIELK > SMER
RAEBKEHRARETH - A LHELRE
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4.2 BE1TEEEE
AARBER Z R GH s x

B RSEH S AR BREESA
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(8) R4ufT HEH] | 1512 A H R A HMNME
A facebook “TiE#| ~ LR GEE -
(Ajzen,1991)

9) #ILITATE - ERHE A M TR
&9#2 & ° (Anderson and Sullivan,1990)

5. TR

A B BB R E RN >
PR BRI 0 AR I 253 AR A o
H A 45% 8 F M~ 55% A4t 0 719694
A Fdb e 25 R T -82%eY1E A & 1E A

S

i



ROFSEH 24(1) ¢

facebook #9482 BpAB B — F > Mm-F3HH A E
ey e R 4338 1 /N e By s 479 o

5.1 EXERA

By g R AZEORMAE > F8zal
HHRMATMERABRLZGER > ERBE
Fl&e915 B b ARB R4 & AT Al R A
FAELEFMBARATHEARAATZ B o Ko
KAT Rl AR H £ A facebook b &y4F A 4t
50 40 Rk 35 mAK ¥ - AEA
TR AR 2 4 E B A AT A B A N
BT  BRERRZGTIHAERLR
BERB AR EHAE  ERAHANR TR
R gE A% o & Cronbach’s a /A8 K
0.7 85> RREMERAFMAE HZ I
—EM EEmELREMETHNEE - &
RBIEABZZETHER  SEH2
Cronbach’s o &35 A7 0.7 > k™ 40 > K
AREEREAEGENEE - £ EXMEF
& » Cronbach’s o {43 4R 4 R4k 2 AT
T

%2 & w324 %2 Cronbach’s afd

MRGH | oA B 7% 4 B o &
AEES | 707 & 734
A8 2 761 ER XK .806
AFEE 770 | R4t BIEH | 847
TR | 875 | BMITAR 901
TEREE | 751

AAREEE o BB RPN 0.7 AL K
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