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Abstract

Product modeling design focuses on the design with function in mind. In order
to ensure the success of the product in the market, designers must properly design
the modeling and function of the product to attract consumers. In a cold winter day;,
hot soup is a popular food. Tableware used to drink soup might have different
requirement from regular tableware. This project focuses on designing tableware to
address the different requirement when serving hot soup.

In this study, we focus on two tableware products - spoon and scoop. We
apply the six rules of innovative to guide designers toward product innovation.
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First, a literature review analyzes potential demand of the users to identify the
characteristics of the original product. Via this process, we recognize potential
improvement that can be made. Second, we identify potential shape configuration
following the six rules of innovative. The concept then goes through initial
simulation, full-scale prototype, and computer virtual model. Next, the scenario
simulation experts suggest direction to verify and validate the design as well as to
achieve the overall style and detail design. A full size model is then built for
demonstration purpose.
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