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An Exploration Study of Consumer’s Attitude ,Intention and
Behavior toward SMS Advertising

Su-Fang Lee'  Pao-ching Chu®
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* Department of Motion Pictures and Video Communication, ChungChou
Institute of Technology

ABSTRACT

Arising of the mobile telecommunication facilities and M-Commerce, the business
opportunities of Mobile SMS advertising is increasing. Since domestic mobile phone-system
operators sending a number of promotional Short Messages Service, it is integrated with daily
life. This study’s purpose is an exploration of SMS advertising. A Structured Questionnaires
with convenience sampling were collected, and 354 data are effective. Then Descriptive
Statistics, Factor Analysis, Canonical Correlation Analysis and Stepwise Regression are used
to analyze these data. The conclusions are as follows: (1) Weak motivations, negative attitudes
for the SMS advertising received by the Consumers. The intentions for receiving the SMS
advertisements are generally low, and the receipts of the SMS advertisings are not actively
willing, but reluctantly accepted. (2) The correlation between the motivations and the attitudes
of the Consumers is significant. (3)It is found that actions on the received SMS advertisings
are significantly influenced by strong intentions, strong intentions are significantly influenced
by favorable attitudes. Implications for m-commerce application developers and marketers are

discussed.

Key Words : M-Commerce, SMS advertising
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