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Abstract

Cosmetic Industry has been included in the ‘Challenge 2008 Six-Year National
Development Plan’. It is a highly contact industry with customers, therefore an effective
service delivery is very important. Sale is one of the effective service delivery issues. The
topics of thi research lie in the fact that what are influencing factors of sales’ persuasive
techniques. Questionnaires are used in this research. 436 questionnaires were distributed to
the staffs of the cosmetics industry in Middle Taiwan, in which 331 were returned and 282
valid. The main discovery is as follows: (1) market types and competitive conditions would
significantly influence the persuasive techniques; (2) professionism and psychological state
would greatly affect the persuasive techniques; (3) three kinds of consumer type would all
influence the sales’ persuasive techniques.

Key words: Central Taiwan, Cosmetics Industry, Persuasive Techniques, Questionnaire
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