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Abstract

Owing to more and more importance of brand story, this research focus on the state of consumer's
perception, brand story type, and brand story attribute. This study uses Fuzzy AHP method to explore
the relationship between brand story type and the strength of customer perception. After collecting and
analyzing the response of 30 expert samples. The result of this study reveals that: (1) the most prefer
brand story type is “brand core value story.” (2) the most perfect factor of the second level of brand
story type is “brand birth story.” (3) the most prefer brand story attribute is “scenero.” (4) the most
prefer factor of the second level of brand attribute is “plot story.” Thisresult is helpful for organizations

to realize how to promote themselves by means of brand story so asto come to high performance.
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