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ABSTRACT

With the help of domestic and foreign reference, the author concluded 5 variables, including
institutional trust, perceived value, attitude, subjective norm, and purchase intention, to discuss consumers’
understanding to the government’s food safety related measures and their effect in the example of QR
code Food Traceability System. This paper utilized electrical questionnaire to collect samples. 371
questionnaires were returned. The results showed that the intactness of institutional trust positively
influence perceived value, attitude and the formation of consumer awareness of subjective norm, thus,
consumers’ purchase intention. The data analysis indicated the society’s faith toward the government and
its policies was still weak. The author proposed the following suggestions in the study:
1.To authorize independent third parties to enforce food related certification and supervision.
2.To aggravate the punishments of violating the food safety laws.
3.To strengthen people’s understanding to the policies and certification labels and the counselling to fine

food producers.
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4.To instruct the food providers to follow the government’s policies and laws.
5.To demand the food companies to enforce a strict quality examination system.
Keywords: institutional trust, perceived value, attitude, subjective norm, purchase intention, QR CODE
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