= Tﬂ E €540 E‘f—rﬁ’gﬂ% I e 53 ik 55 ’F’?E%E'?‘?Iﬁ FARAVE fol sk
= 100.09 page67-77
ISSN + 2076-9474

UEBAFEAFRER L %FE L& Tl

Using AHP Method to Evaluate the Important Factors of Advertising
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ABSTRACT

Following the change of time, ever-changing technologies and media types, the consumption habits of
consumers are quite different from the past and the market environment has changed from
production-oriented model to marketing-oriented model. Companies nowadays no longer only focus on the
production but gradually give importance to product promotions. The most common method for promoting a
product is by advertising. Recently, many studies have found that advertising is the main factor affecting
consumer behavior. Companies can take advantage of advertising to promote their most representative
products or services to consumers to increase the company’s popularity and increase the company sales.
Although many successful ads have outstanding performances, more ads have not obtained the desired results.

This study mainly explores on the factors affecting advertising effectiveness and its order of importance.
This research used AHP method and the consumers and experts are randomly selected as respondents. The
results showed that the main factors include subjective preference, potential memory, advertising design and
cultural values. “Subjective preference” is the most important factor where the top five index of the overall
weight are the product image, advertising type, endorser, leading actress and the first impression on the
advertisement, respectively. The weighted value of the top five factors reached 0.634. This shows the
importance of the effect of the five key factors. The results of this study can serve as an important reference
for advertising practitioners or sales staff in making decisions.

Keywords: advertising effectiveness, subjective preference, potential memory, advertising design, cultural
value, AHP
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