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Abstract

Service innovation is very important for customers. It is a vital customer perceived
value, affect the purchase intention, even affect the competitiveness of enterprises and

competitive advantage.Past service innovation emphasis in a physical store and not explore for perceived
value and personality, but with the environmental changes, the Internet business opportunities is flourishing,
and whether the consumer’s behavior of purchase has become through the Internet shopping in the daily
lives. Hence, The impact of service innovation is worth to study. The study have three dimensions of service
innovation effect to eleven dimensions of customer perceived value and customer perceived value have
mediate effect between service innovation and the willingness of purchase. In addition, We plus five major
personality traits interfere with their willingness to buy, through a questionnaire and the analysis of statistics
tool, The result have a significant positive impact on customer perceived value and purchase intentions for
service innovation and customer perceived value have significant mediate effect in service innovation and
the willingness of purchase too. The personality traits also have existed partly interference effect. So, Service
innovation have an power impact on perceived value and purchase. The findings of this study, we expect to be
able to provide a reference and research in Internet store or business or academia or marketing strategy for
service innovation.
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e B¢ A PRAR 0. 352%xx 0.000 0. 296%* 0.002 0.111 0.441
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T 0. 285%%x 0. 000 0. 341%%x 0.000 -0.042 |0. 689
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