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ABSTRACT

Due to the development of technology and the popularity of the Internet, online shopping has become a
popular ways for shopping. For the purpose of raising the usage and intention of online shopping, more and
more payments have been developed to increase consumers’ trust and convenience of payment process.The
purpose of this study is to understand consumer awareness of online shopping payments, and the factors
affecting usage and intention to payment. Technology acceptance model was applied as the main theory, and
trust, security, convenience, privacy and perceived risk were added as external factors to explore the influence
on intention to online shopping payment.In this study, a questionnaire survey was conducted to identify the
factors influencing online shopping payment intention and Smart-PLS and SPSS are employed to analyze the
collected data.

Keywords: online shopping, Technology Acceptance Model, Perceived Risk
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