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A Study of Consumer Involvement, Brand Equity and Brand Resonance
on Customer Citizenship Behavior
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ABSTRACT

This research focuses on the relationship between consumer involvement, brand equity, brand resonance
and customer citizenship behavior. This study collected data from Vietnam student who using the motorcycle.
A total of 343 samples were collected. In this study, the descriptive statistical analysis, confirmatory factor
analysis (CFA), correlation analysis and regression analysis were performed by statistical software. The findings
of'this study are as follows: (1) the degree of involvement and brand equity have significant and positive impact.
(2) the brand equity has a significant and positive impact on brand equity. (3) brand equity and customer
citizenship behavior have significant and positive impact. (4) there is a significant and positive impact on brand
resonance and customer citizenship behavior.
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